THE "PUBLIC IMAGE" OF GEORGE WALLACE

IN THE 1968 PRESIDENTIAL ELECTION

APPROVED:

Major Professor

Minor Professor

AU bt

Diréctor’of the Department of Speech and Drama

Dean of the Graduate School



THE "PUBLIC IMAGE'" OF GEORGE WALLACE

IN THE 1968 PRESIDENTIAL ELECTION

THESIS

Presented to the Graduate Council of the
North Texas State University in Partial

Fulfillment of the Requirements

For the Degree of

MASTER OF SCIENCE

by

Robert W. Rasberry, B. A.
Denton, Texas

August, 1969



™

TABLE OF CONTENTS

Chapter Page
I. INTRODUCTION. . . . ¢ v v ¢ v o v o o o« o« « o & 1

"The Image' as a Rhetorical Tool
Purpose of the Study

Historical Overview

Biographical Sketch of George Wallace

v II. VY"THE IMAGE,'" A THEORETICAL VIEWPOINT. . . . 32
The Nature of "The Image"

"The Image' in Politics
Creation of "The Ima ge"

v III. "THE IMAGE" AND GEORGE WALIACE IN 1968, . . 177
The Wallace Campaign
Ideological Dimension
Personal Dimension
Technical Dimension

« IV. CONCLUSION. . . .+ . ¢ & v v v v v o a v v v o o 124

BIBLIOGRAPHY . . . . . « v v v v v v v v 4 v v« v v o . 132

iii



CHAPTER 1
INTRODUCTION

Nineteen hundred sixty-eight was incredible in many respects.
The year was unprecedented and recorded many ''firsts.'" Man maneu-
vered within the moon's gravitational pull; a man lived and functioned
with a transplanted heart. Individuals and groups of students, blacks,
hippies, yippies, rightists, leftists, and dissidents demanded to be
heard and heeded. The year was one of confrontation, a year when the
Establishment became the enemy, and the alienated became the activist.
It was a year when few expected the astounding and were reluctant to
accept the unthinkable. Riots, assassinations, and invasions were
rampant. Many Americans viewed the political scene with images of
apprehension, alarm, and diffidence. Voters carelessly groped for a
man with solutions to these perplexities. In short, the American public
was susceptible to strong if not rational voices in 1968.

From coast to coast the people wel;e impressionable and ready
for change. Ex-Governor George C. Wallace of Alabama, as a third
presidential candidate, threatened Republican and Democratic con-
tenders with a stalemate if not victory. Running under '"The American
Independent Party' banner, he vowed to '"tell the American people what
they wanted to hear.'" His message of peace, unity, and ''law and order'
was welcomed by many, scrupulrously examined by few, but finally

rejected by the majority.



This study will view the "public image' of George Wallace
during 1968 and its effect on the election. Although "the image' concept
has been broadly applied to history, economics, psychology, anthro-
pology, and social psychology, its relevance to the communication
field and relative processes has been virtually ignored until recently.
This introductory chapter will present (1) a discussion of the image as
a rhetorical tool, (2) the purpose of the study, (3) an historical back-
ground of the times preceding the 1968 campaign, and (4) a biographical

portrait of George C. Wallace.

"The Image' as a Rhetorical Tool

Rhetorical theorists from ancient to modern times have recog-
nized the impact of the speaker's character in effecting persuasion.
For examination purposes, the source (or speaker) is usually studied
separately from the message or speech, causing a breakdown in the
normal communication situation. For the listener however, the source
and message are viewed as a monistic process with the message being
simply an extension of the source.

Communication theorists beginning with Aristotle have described
and recorded techniques and traits effective speakers should use for
persuasive purposes. Aristotle's three artistic proofs for the art of
persuasion were pathos (emotion), logos (logic), and ethos (speaker's
character). In discussing ethos he wrote:

. the speaker must not merely see to it that his speech
[as an argument] shall be convincing and persua51ve, but he
must En and by the speec@ ive the right impression of
himself, and get his judge Efudience:] into the right state of
mind. . . . it is highly important that the speaker should
evince a certain character, and that the judges should



conceive him to be disposed towards them in a certain way,

and further, .if pogsible, that the.judges themselves should

have a certain attitude towards him.

In creating ethos in and by the speech, Aristotle does not
recognize the "reputation' or "image' a speaker brings to the communi-
cation situation. As a result, ethos has no past or future, but only a
present tense. Aristotle implied however, the mutual interdependenpe
of the speech and speaker's past because good character can enhance
a speech's effectiveness, while good speech characteristics (content,
organization, style and delivery) support the speaker's character.

During Roman and Renaissance periods the Aristotelian concept

of ethos was expanded and clarified and writers continued to discuss

the interaction of the speaker and speech. George Campbell discussed

the effect of speaker ethos in his book, Philosophy of Rhetoric, by

noting that '". . . to be good is the only sure way of being long esteemed
good, and to be esteemed good is previously necessary to one's being
heard with due attention and regard." 2 He expands the role of charac-
ter so that it includes a speaker's entire reputation.

The rhetorical critic today still employs the concept of ethos
and ethical proof. Studies of interaction between the source of a
message and the message itself are also used. Most of the source
credibility studies, however, are concerned with a speaker's influence

on the audience's acceptance of the message content. Little has been

1La.ne Cooper, translator, The Rhetoric of Aristotle (New York,
1932), p. 9L

ZGeorge Campbell, Philosophy of Rhetoric New York, 1871),
p- 119.




done in determining the effect of message content on the audience's

acceptance of the speaker. A statement from Speech Criticism, by

Thonssen and Baird, exemplifies the desired area of research during
their time. "A rhetorical judgment is a composite of data and inter-
pretation that is intended to reveal the effect of a given speech upon
a particular group of listeners. n3

Recently, contemporary critics have been assuming that the
aim of speech criticism should include evaluation of any significant
aspect of the rhetorical transaction. The eager critic has a vast reper-
tory from which to choose, For example, he may study the communi-
cation, its abundance or lack of ideas and artistry, its relation to
current intellectual, scientific, religious, political, philosophical,
educational, o.r artistic problems, its relation to the speaker's deeds,
its value, impact, or results. The critic should not be bound by

previous approaches or methodology but should develop his personal

ideas, thoughts, and styles. Anthony Hillbruner in Critical Dimensions:

The Art of Public Address Criticism, reiterates this need:

It would be an error E:o emulate approaches:\ because it would
limit his potential, and in fact undermine his moves toward
fulfilling his own creative probings and possibilities. Where
possible, the critic should look for methods that would
provide unique assessments, assessments in depth of the
speaker's impact upon specific audiences as well as upon his
times., This is the least that he can do as an efficacious
scholar and critic,

Hillbruner also feels the critic should utilize elements of a particul;ar

3Leste:t' Thonssen and A, Craig Baird, Speech Criticism
(New York, 1948), p. 9.

4Anthony Hillbruner, Critical Dimensions: The Art of Public
Address Criticism {New York, 1966), p. 72. -




theory of intent which fit not only the speech, speaker, or situation,
but also the times.

Few individuals, in viewing retrospectively the 1968 political
year, would categorize it as a traditional campaign. That year intro-
duced to the American scene the first major third party candidacy in
recent years and the proclaimed ""New Politics.' Politicians searched
for understanding of the new technological environment percipitated by
the electronic media and its psychic and social consequences. Because
of the new and expanded media the message of the political communicator
had lost much of its importance, and the politician's '"public image"
had taken its place. Since the visual dimension of the political com-
munication had been extended, the public found it easier to form an
image of its political leaders via television rather than other anachro-
nistic media. This study will discuss, at a later point, the visual
image's decisive influence on individual political choice.

Because the new concept of ""public image" played an important
role in the 1968 politics, it seems feasible to use a new rhetorical
approach in examining this concept. Thomas D. Harrison, who has
done considerable work with '"the image' from a rhetorical perspective,
states:

N Ehe imagé] has its roots primarily in rationalism as

opposed to behaviorism. It is a model of the pragmatics of

human communication from the point of view of the perceiver.

Persuasion is measured in terms of the effect of rhetoric on

the mind of the perceiver rather than upon subsequent behavior

or upon the purpose of the speaker. The image is useful

because it directs us into the mind of the auditor, because it

points towards the manner in which communication alters that
mind, and because it facilitates an understanding of the



manner in whichspersuasion functions as a principle of
social cohesion.

The importance of using the ""public image' concept as a rhetori-
cal tool in lieu of the ethos concept lies in examining all the ways a
speaker communicates himself and his messages and their effects upon
the audience's acceptance of the speaker and his speech. Rhetorical
persuasion is viewed from the perceiver's point of view--not the

speaker's nor the critic's.

Purpose of the Study

The intention of this study is to examine the public image of
George Wallace in the 1968 presidential campaign from its earliest
inception to its general acceptance and at the same time, to determine
if this image contributed to his defeat at the polls. The study will seek
to be an interpretative rather than exhaustive historical research
summary and will attempt to view Wallace's image from as an objective
posture as possible. Both primary and secondary sources will be
used in order to reflect the feeling that people had toward Wallace.
Available public opinion polls will be employed to show voter intent
and attitudes toward the issues, candidates, and related factors.

The ""image' concept will be constructed primarily from the

work of three men: Walter Lippmann, Public Opinion, Kenneth E.

Boulding, The Image: Knowledge in Life and Society, and Daniel J.

Boorstin, The Image: A Guide to Pseudo-Events in America. In

addition, an interpretative work on the public image, '""The Public

5"I’homas Dail Harrison, ""The Image: A Systems Approach to
the Rhetorical Act," unpublished paper, Department of Speech and
Drama, Central State College, Edmond, Oklahoma, 1968, p. 2.



Image of the 'New South' in the North, 1870-1890" (Unpublished
Master's thesis, Department of Speech, University of Oklahoma, 1966),
by Thomas D. Harrison, will be used.

The de;ign of the study is two-fold. First, this thesis seeks to
develop a theoretical construct or series of guidelines to be used for
examining political behavior as determined by the attitudes and images
the electorate has of the politician and the political process. Importance
is placed upon the role communication techniques play in formulating
and reinforcing the "images." The study considers "the image' as
communicated by mass media and views the unique role of electronic
media in crystalizing national attitudes.

Secondly, the theoretical construct is applied to a case study of
George Wallace and his public image in the 1968 presidential campaign.
This case study examines the personal and ideologicai dimensions of
Wallace's image as well as the technological aspect of the media role.

The study is divided into four chapters. Following this
discussion, Chapter I gives an historical o;/erview preceding the
1968 presidential campaign and a short biographical sketch of George
Wallace. In building a theoretical construct, Chapter Il answers
three questions: (1) What is the nature of "the image?'" (2) What is
the role of ''the image' in politics? and (3) How is ''the image"
created?

Chapter III examines the public image of George Wallace as it
was developed during the 1968 presidential year. Three ideas are

developed: (1) the past, present, and future personal image of



Wallace, (2) the ideological dimension and public attitudes, and
(3) the technological transmission of Wallace's image to the public.

Chapter IV will offer concluding remarks on the study.

Historical Overview

Perhaps the temper of the times or the images of the political
contenders threatened Americans in 1968, nevertheless, they were
gripped by a pervasive dissatisfaction and an irritable sense of pessi-
mism which clouded all forecasts. What type of leadership did the
nation want? To what kind of appeals and promises would the voters
respond? Could the populace be pacified? If so, who would do it?
What were his strategies? No professional politician in the country
could answer these questions with any finality. The National Com-
mittee for an Effective Congress took the nation's pulse the first week
in January and reported: ''At all levels of American life, people share
similar fears, insecurities, and gnawing doubts to such an intense
degree that the country may in fact be suffering from a kind of national
nervous breakdown.. . . a depression of the national spirit. nb The
majority of Americans contemplated the presidential politics with a
strong, simple, and unhappy image of what was happening to their
country. A catchphrase indicative of the times was that the nation was
"being torn apart by the war and the cities, "

Tensions building since the assassination of President Kennedy

had erupted into violence and protest. This reaction was ignited by the

6”The Big Show: Politics 1968,'" Newsweek, LXXI (January 8,
1968), 18.



civil rights movement and fueled by prolonged involvement in Vietnam.
This violence arose because people committed to social change con-
fronted people committed to the status quo. Critics of the demon-
strations contended that such outbreaks were "un- American,'" and
had occurred infrequently in the past. Those who held this attitude
overlooked major groups in history that were involved in violent
political movements. Among those were the American Indians, Appa-
lachian farmers, American colonists, white Southerners, White,
Anglo-Saxon, Protestant Americans (WASP's), Woman's Suffrage and
others. 7

Some citizens declared America was a "'sick society' while
others argued it was merely experiencing the oldest problem of
politics--the nonviolent transfer of power. Although the answer was
nebulous, one fact was evident; the number and variety of participants
in demonstrative protests increased and encompassed a larger portion
of society members. Dissident students and black factions were
joined by various middle-class groups and respectable professionals
such as teachers, doctors, nurses, researchers, and clergymen.

The historical backdrop of the 1968 election year cannot be
minimized in this study; however, other events such as the Vietnam
war and racial violence reed tobe analyzed for their influences in the

election results,

For excellent summary on violent political movements see:
Jerome H. Skolnick, The Politics 9_35_ Protest (New York, 1969), ]
pp. 10-24,
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The Vietnam War

United States involvement in all major wars since 1775 has
induced domestic protest and violence. Until recently this was a
marginal and easily ignored phenomenon because the magnified patri-
otism obscurred the voices of dissent. The violent conflict arising
from opposition to the Vietnam war followed a different course. This
is the first time a large number of youths and students have been
violately opposed. Previously, they were the major source of patriotic
sentiment. This also marks the first time opponents have realized
increasing popular support for "their cause. "

There is a correlation between the degree of military involve-
ment and the magnitude of the protest. The first real dissent came in
the spring of 1965 after the first ''nonretaliatory'" air attacks against
North Vietnam began and the first "acknowledged'" U.S. combat troops
were landed in South Vietnam. Since that time the scope of protest
had grown with escalation of man-power and general war efforts. The
war had taken a high toll of American lives, even surpassing the number
killed in Korea by the spring of 1967, and bewildered citizens asked,
"Why? n8 The question is the same everywhere,though asked differently.

Prior to and including 1968,there was no completely organized
Anti-War Movement in the United States. Instead,hundreds of ad hoc
groups had appeared in response to specific Vietnam issues such as
escalations, bombing resumptions, and draft policies. A report by

Jerome H. Skolnick, entitled The Politics gf Protest, discusses the

parallelism of demonstrations and opposition.

81bid., p. 29.
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. . the size of demonstrations varies directly with the

popular opposition to the war during the period 1965 to 1968.

Thus, the strength of the movement would seem to be causally

related to widespread American attitudes and sentiments

toward the war. ... There is a widespread feeling among those

who participate in active criticism of the war that the move-
ment would collapse without the presence of a worsening military
situation and a domestic social crisis, and this feeling gains
credence from the slackening of protests after President

Johnson's speech of March 31, 1968, and the preoccupation

with ""straight' politics during the McCarthy and Kennedy

campaigns. :

The attitudes of a large percentage of the dissenters could not
be aligned with the war and its supposed causes. They found it did
not qualify as a just war as defined by St. Thomas Aquinas. He felt a
just war must meet three qualifications: (1) the cause must be just,
(2) the ruler must be legitimate, and (3) the means employed must
be proportionate to the ends in view.

To a great majority of Americans the cause in Vietnam was
unjust. They did not see the beginning of the war nor hear the blare
of trumpets or '""day of infamy'" to announce its presence or arouse the
populace to enemy presence. It did not break, like the Korean War,
with an invasion from the Communist North. Instead, prolonged
public attention was given to Vietnam and its issues over a period of
years. The public was vaguely aware of the fall of Dienbienphu in
1954, the Geneva Accords,and Premier Diem's regime of a ""demo-
cratic one man rule." Diem was favorably portrayed by the American
news media until his despotism then assassination in November, 1963.

As the war continued to grow and the Diem regime was replaced by a

succession of strong men, juntas, and shadow governments, the

9Ibid., p. 3L
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Amer‘ican public became increasingly aware and disturbed. This frus-
tration began snowballing as the war expanded and numerous Americans
gave their lives,

By the end of 1967 the character of Lyndon B. Johnson was
being questioned. The images of President Johnson and Senator
Goldwater changed considerably after the 1964 election. A majority of
Americans were relieved in 1964, when Barry Goldwater, a man who
urged an escalation of the war, was defeated and Lyndon Johnson, a
man who said no American boys should be sent to do the job Asian boys
should do, was elected. The scene changed after three years, as
Skolnick said: "It seems fair to say that the anti-Vietnam War Move-
ment has been energized in part by a deep personal bitterness against
the speaker of those words, and without the promises of 1964 the
movement might have assumed a milder character. nil

As books about the war proliferated more Americans learned
the Vietnamese situation had evolved from the Indochinese War, in which
the United States had openly supported the French against the Vietnamese.
Legality of American intervention was also challenged, and President
Johnson's repeated assertion that '"three Presidents . . . [hacﬂ com-
mitted themselves and Elad] promised to help defend this small and
valiant nation, " seemed to misrepresent President Eisenhower's
letter to Premier Diem in 1954, 12 This proposal was to "examine' an

assistance program with Diem, which indicated a willingness to

Vmia., p. 36. Urpid., p. 37.

12”Why Vietnam, " United States Government Publication
(Washington, August 20, 1965), p. 5.
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w13 The Tonkin Gulf

furnish "aid in developing a strong viable state.
Resolution of August 7, 1964, authorizing the President !'to take all
necessary measures to repel any armed attack against the forces of
the United States and to prevent further aggression,' was interpreted
as an over-extension of Presidential power. 14 As subsequent events
and ideas developed, many citizens began questioning the truthfulness
of their government's purpose in Vietnam.

A majority of the dissenters were opposed to the war because

of the military tactics employed. As Arthur S‘chlesinger Jr. wrote

concerning the war, in Violence: America in the Sixties:
And the war in which we are presently engaged is far

more brutalizing than the Second World War or the Korean War.
It is more brutalizing because the destruction we have wrought
in Vietnam is so wildly out of proportion to any demonstrated
involvement of our national security or any rational assess-
ment of our national interest. In this war we are killing
beyond need. 15

The use of napalm, defoliation,and saturation bombing, along with the

mass killings, caused minority groups to question the justice of the war

and the legitimacy of the system.

Basis for dissention and revolt was transmitted via war cover-

age by the media. Skolnick stresses this fact by writing:

13See President Eisenhower's letter of October 23, 1954, to

Premier Diem of South Vietnam, emphasizing the dependency of any
economic aid on forthcoming "assurances'' and "performance" in
the area of ''needed reforms." The letter did not mention military

assistance. Department of State Bulletin (Washington, November 15,
1954), p. 7351,

14’]:_:_l_1_e New York Times, August 6, 1964, p. 8.

15Arthur Schlesinger Jr., Violence: America in the Sixties

(New York, 1968), p. 50.
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This is the most fully reported war in history; one could
go further and say that this is the only war in which millions of
citizens in their homes have been granted access to immediate
experience and background knowledge that would enable them
doubt their own government's version of what was happening.
Academic and literary figures who set a precedent by their
widespread opposition supported the critics. United States Senate
"doves, ' such as Fulbright, Morse, Hatfield, McGovern, Gore,
Kennedy, Mansfield, and McCarthy provided continual incentive for
dissenters, and they were often joined by "hawks]' such as Symington,
Stennis, and Russell. Several of President Kennedy's administrators
such as Galbraith, Reischauer, Schlesinger, Sorenson; and Hilsman,
sided with President Johnson's opposition. Men like U Thant, Pope
Paul, and Arnold Toynbee also encouraged critics of the war. 1

While the movement's main support had been white professionals,
students, and clergy, several of the groups drifted toward "confron-
tationism. " Originally, the demonstrations were non-violent marches,
sit-ins, and picketings. Physical injuries resulted from police inter-
vention and counter-demonstrators, when dissenters of the status quo
in Vietnam turned their "peaceful™ gatherings into viclent demonstrations
and used guerrilla tactics on college campuses. One such incident at
San Jose State College in November, 1967, occurred when Dow Chemical,

the CIA, and the Armed Forces came on campus for recruitment

purposes. Similar occurrences spread across the United States during

1968.1%

16Skolnick, pp. 42-43. 17Ibid., p- 43.

18Hugh Davis Graham and Ted Robert Gurr, Violence in America:
Historical and Comparative Perspectives (New York, 1969), pp. 517-519.
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By mid-1968 the opinion polls declared the dissenting minority
had become the majority. A Gallup poll of August 1968, asked,
", . . do you think the U.S. made a mistake sending troops to fight in

Vietnam.'" Some 53 per cent answered ''yes,'" and 35 per cent said

II]'9

"no. An earlier report by Newsweek (January 1, 1968) disclosed

the following findings:

Quite obviously, more Americans than not are still determined
to see the U. S. "win'' the Vietnamese war. But winning in
Vietnam does not appear to mean to them what it meant in
World War II, What most Americans seem to insist on is an
honorable solution that will avoid humiliation of their country.
In theory, that condition could be met if the war were simply
ended on terms that ruled out an immediate Communist take-
over of all of Vietnam. In practice, however, it seems prob-
able that the only way this could be accomplished would be for
the U. S. to achieve a settlement permitting it to station troops
on South Vietnam for the foreseeable future.

In general, the critics, especially in 1967 and early 1968, were suc-
cessful in projecting the relationship between the war and the American
domestic crisis. A repeated theme became the cry for "reordered

priorities. ™

Racial Violence

The racial disorders before early 1968 were embedded in a
tangle of social, economic, political, and psychological issues and
circumstances which arose out of an historic pattern of Negro-Cau-
casian relations in America. President Kennedy advanced the cause
of the Negro by setting the stage for the Civil Rights Act of 1964, and

President Johnson secured the enactment. Although this law settled

Yskolnick, p. 44.

201Oytlook: an American Dilemma, " Newsweek, LXXI
(January 1, 1968), 17.
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the public accommodations issue, the voting rights were still unaffected
until later, when a more effective suffrage law was passed.

In the summer of 1964 sociologist Lee Rainwater found that
working and middle-class families favored the social reform movement. 21
This movement dominated Democratic politics and led to the Great
Society program and the War on Poverty. The general consensus
viewed "the poor black man" as being given a chance to work his way
out of poverty and to prove himself worthy.

As white attitudes changed, so did the Negroes'. They were
gaining a new sense of self-respect and self-image, resulting from the
civil rights movement and racial advancement. The non-violent
demonstrations in the South, new laws and court decisions, accompanied
by the increasing support of white public opinion, gave the Negroes a
new confidence for the future. Suddenly, a '"revolution in expectations'
arose because Negroes no longer felt they had to accept second-class
citizenship. Their common life now appeared more intolerable than
ever. The legislature and court successes led to intensified expecta-
tions and resulted in dissatisfaction within the limits of the legal and
legislative programs. Price M. Cobbs and William H. Grier, authors
of Black Rage, made this clear.

Over the past decade, black Americans have under-

gone profound changes in their conceptions of themselves and

the world in which they live. It is ironic how many of these

changes have remained unnoticed by many whites, even those
N white Americans purporting to make scientific inquiries into

the thoughts, feelings and behavior of black people. Black
. Americans are undergoing a psychological revolution and,

21Lewis Chester, Godfrey Hodgson and Bruce Page, An

American Melodrama: The Presidential Campaign of 1968 (New York,
1969), p. 32. -
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considering its implications, the wonder is that up to now it

has been so peaceful. 22

Negro impatience led to the nonviolent and violent rebellions of
the middle 1960's. In 1963 many civil rights workers started losing
faith in the government and especially the major political parties.
John Lewis, in his article, '"March on Washington,' states: '"We
cannot depend on any political party, for both the Democrats and the
Republicans have betrayed the basic principles of the Declaration of
Independence. n23

At the same time Negro militants complained of a contradiction
betweén the lack of action at home and American commitments over-
seas. This was pointed out by Sally Belfrage in her article, '""Freedom
Summer." "How is it that the government can protect the Vietnamese
from the Viet Cong and the same government will not accept the moral
responsibility of protecting people in Mississippi?”24

In mid-1966 Stokely Carmichael, of the Student Nonviolent
Coordinating Committee (SNCC), brought to the public eye the slogan
"Black Power.'" It was soon evident that a shift of major importance
was taking place between the nonviolent and violent blacks. Since the
civil rights movement was organized on the assumptions of American
institutions and government responsiveness, black militants began to

view these assumptions more critically, Soon the movement looked at

22‘Skolnick, p. xi. ¢
23John Lewis, ""March on Washington,' Black Protest: History,
Documents, and Analysis, 1619 to the Present, edited by Joanne Grant
{(New York, 1968), p. 376.

4Sally Belfrage, "Freedom Summer,'" Black Protest, edited
by Grant, p. 399.
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racism in the Northern urban ghettoes. The voices of the civil rights
activists met and merged with those of the black Northern urban lower-
class, and soon a black militant struggle was activated.

Although riots had occurred across America between 1963 and
1966, they did not have the effect of those in 1967. That year recorded
150 civil disturbances. These were more specific and premeditated and
employed more regularized uses of force. Those involved felt Négro
rights were still being withheld, and the white society could only‘ be
changed with violence.

Four years after Rainwater's optimistic report a similar
document bore the proof that the Great Society program and the War
on Poverty were causing bitterness and frustration and al;peared to

have all but collapsed. Racial Attitudes in Fifteen American Cities, by

Angus Campbell and Howard Schuman,found a nation still divided and
moving toward two societies, one black and one white. In looking at
the Negro protest the report found a large minority, one-third of the
sample,or over one million people, did not believe ''real progress"
had been accomplished for Negroes; and discriminatios in employ-
ment and housing were still major problems. The report also dis-
cusses the militant minority.

Largely contained within this third is a much smaller
group of individuals who see violence as necessary to right
injustices they believe are the lot of the Negro in America.

This group is small but not trivial in numbers. More important,
these individuals have the sympathy and perhaps to some

extent the support of the larger minority. . . . The most
important fact about those inclined toward violence is that they
are not an isolated band of deviants condemned by almost all
other Negroes, but are linked to a much larger group by a
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common definition of the problems that beset the Negro in
America.

Survey material from Watts, Newark, and Detroit suggested
increasing support‘and sympathy for riots in black communities. Over
half the people interviewed in Los Angeles felt the riot in Watts was a
purposeful event with a positive effect on their lives. 26 They felt the
violent action offered the only practical and feasible opportunity for
overcoming the inequities of a long history of discrimination.

The reactions to mass violence between the black and white
population was quite different. The Gallup poll in August 1967, found
that nationally almost a third of all white persons felt lower regard for
Negroes because of the riots. 21 Few regarded the violence as justi-
fiable, and they saw it as an endless expedition rather than a protest,
This is possibly true, for the events of 1968 suggest that violent racial
incidents have become, at least temporarily, part of the routine course
of events instead of sporadic calamities.

Early 1968 contained a rising incidence of disorders, but the
aftermath following Martin Luther King Jr.'s assassination was
unprecedented. Several facts are significant: (1) April,1968, com-
pared with all of 1967, had nearly as many disorders, and more cities

and states were involved. (2) More arrests and injuries were

25Angus Campbell and Howard Schuman, "Racial Attitudes in

Fifteen American Cities, " Supplemental Studies for the National
Advisory Commission on Civil Disorders (Washingtcn, 1968), p. 62.
26

T.M. Tomlison and David O. Sears, Los Angeles Riot Study:
Negro Attitudes Toward the Riot, Institute of Government and Public
Affairs, University of California (Los Angeles, 1967), p. 33.

ZF{S.kolnick, p- 185.
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recorded in April 1968 than in all of 1967 and almost as much property
damage. There were also more National Guard (34, 900 to 27, 700)
and federal troops (23, 700 to 4, 800) mobilized in that month than in all

of 1967. 28

As the election grew near it was evident to the general populace\
that violence was increasing. Generally, it began earlier in 1968 and
continued longer than in previous years, and not all of the increase in
the spring of 1968 could be attributed to Dr. King's assassination. This
was undeniably a time of crisis, tragedy, and impending chaos. The
public on both the left and right of the political spectrum was alien-
ated from the center, while the '"moderates)' or middle majority,were
riddled by apprehension and tormented by conscience. The dominant
concern seemed to be the foreboding threat of some changes in society,
which encompassed the Vietnam war and racial uprisings. Each
candidate promised leadership that would control and monitor the
social changes that were forthcoming. 29

The pollster Liouis Harris, in mid-July 1968, reviewed the
political scene and concluded, "A central fact \of the late 1960's in
America is that the old economic divisions which were the keys to

understanding political behavior no longer apply. n30 He foresaw the

new divisions based on reactions to three vital issues: (1) what role,

28Lemberg Center for the Study of Violence, Riot Data Review,
No. 2 (Waltham, Massachusettes, 1968), pp. 59-60.

29Janmes H. McBath and Walter R. Fisher, "Persuasion in
Presidential Campaign Communication,' The Quarterly Journal of
Speech, LX (February, 1969), 19.

OLouis Harris, '""The Coming Political Lineup,' Los Angeles
Times (July 18, 1968), Part II, p. 16. ’
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especially militarily, should America take in the world? (2) by what
means should minority members be accorded equal rights with whites?
and (3) how should individual and group protestors be handled?
Harris also found that two political forces, a change coalition and a
no-change coalition, were developing in response to the issues. The
change coalition was composed of '"Negroes, Spanish-speaking and
Jewish people, the young, the affluent, and the educated.' The no-
change coalition contained the '"deep South whites, low-income whites
in Northern industrial centers, conservative suburbanites, and oider
people. " He concluded that either group could be a decisive factor in
the 1968 or future elections.

Although the Vietnam war and civil disorders were prime issues
that distorted the public's image of their world, the over-riding question
in the minds of the American voters was, In light of the issues, what
candidate can best control the changes that threaten society? The
rhetoric of all three major candidates was charged with an effort to
resolve pressing social upheavals via disguised persuasion. The
task of each was to mold an '"'image' of himself as the man most
capable of administering the policies necessary to cope with the problems

of a changing society.

Biographical Sketch of George Wallace
Attitudes and political dreams are formulated, nutured, and
brought to fruition as products of earlier observations and experiences.
Since this is a case study of the '"public image" of George Wallace,
those events which contributed to who he was and what he was in the

1968 Presidential campaign will be emphasized.
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Early Life and Education

George Corley Wallace, the eldest of George C. Wallace, Sr.,
and Mazelle Smith Wallace's four children, was born in Clio, Alabama,
on August 25, 1919. He had the classic childhood of a Southern back-
country boy. His father was chronically ill, with only one lung, but had
the spirit to constantly fight, politic, and raise hell. His mother, who
managed the entire family, was fervently religious and ambitious in
regard to her children. She was a stern authoritarian, 31

The first twelve years of Wallace's life were spent in a "'run-
down' house with '"inadequate sanitary facilities'" and without electricity.
In 1931, with $5, 000 left by a '"rich uncle," the family moved into a
new brick house with indoor plumbing and electricity. With the death
of the father in 1937, mortgage holders foreclosed on all the family
property except the house. The mother went to work in order to support
her four children.

In high school Wallace was president of his senior class, a
debator, and quarterback of the football team. He won the State Golden
Gloves, a bantam-weight boxing championship, two years in a row, and
earned a "fighter'" reputation which would follow him throughout his
life. 32

He entered the University of Alabama shortly after his father's

death and worked his way through college and law school by waiting on

31”A‘ new look at Wallace-~-What He may do to the Election, "
U.S. News, LXV (January 29, 1968), 56-57.

32"The life of George Wallace," U.S. News, LXV (October 28, ’
1968), 45-47. -
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tables, clerking in the registrar's office, and driving a taxi. He
received an LL, B degree in 1942 and was a member of the law school's
honor court. With a law school diploma but no "connections' with
which he could practice in a law firm, he went to work driving a dump

truck for the State Highway Department in Tuscaloosa. 33

The War Years

Wallace met and married Lurleen Burns, a dime store clerk,in
1943, and,soon after, volunteered for pilot training with the Army Air
Corps. Before completing training he was struck with spinal menigitis
and layed in a coma, close to death, for nearly a week. He survived
that battle but sustained a slight hearing impairment, With pilot plans
abandoned he entered flight engineer's school. During the war, he was
assigned to the B-29 bomber flight crew with the 20th Air Force Group
that conducted bombing missions on the Japanese coastland. Returning
home after the war, he was discharged as a flight sergeant and won the
Air Medal and a Bronze Stax; for participation in the air offensive against
Japan. Disability payments which he received from the Veterans
Administration for a ""psychoneurosis condition' later proved to be a

political question which his opponents often raised.

Entry Into Politics

After his discharge Wallace returned to Alabama and accepted
appointment as the state's assistant attorney general. Fager to launch
his own political career, he returned to his hometown and was elected

to the state legislature in 1946. At twenty-seven years of age he

33‘Ibid., p. 45.
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defeated two opponents and soon opened a law office in Clayton, Alabama,
which he and his brother operated between legislative sessions,

As a young legislator Wallace identified himself with Jim
Folsom, the dominant personality in Alabama politics. Folsom was
a warm but boisterous governor of Alabama in the late 1940's and
between 1955 and 1959. He tried without success to befriend Negroes
and poor whites alike by proposing such measures as the poll tax
repeal. Wallace pursued an undistinguished career as a state legis-
lator and county judge, and for a time wore Folsom's colors of a
racial liberal. After winning election as a state circuit judge he broke
his ties with Folsom, who at this time had ruined his health and career
by heavy drinking. 34

In 1958 with school desegregation as the dominant issue in
Alabama politics, Wallace ran unsuccessfully for governor. Described
by newspaper reporters as the more "moderate' of the two candidates,
he was endorsed by the National Association for the Advancement of
Colored People and the Alabama Jewish community. He also received
a "favorable' rating from the AFL-CIO Alabama Labor Council. His
"big hurt'" resulted from denouncing the Ku Klux Klan, which supported
the winner of the election, John Patterson. Although Wallace later
denied it following his defeat, he is reported to have commented,
"John Patterson out-niggered me. And boys, I ain't going to be out-

niggered again. n35 In his next attempt he won.

34Luther J. Carter, "George C. Wallace: He's not just

whistling Dixie, " Science, CLXII (October 25, 1968), 437.

5Daniel J. Boorstin, American and the Image of Europe
(New York, 1960), p. 267. -
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Wallace had his first "flare up'" with federal authorities in 1958
and early 1959, as Circuit Judge. This episode illustrates perfectly
the strategy used in building his successful career: ''the strategy of
challenge, surrender, and bluster--always used in that order. w36

Representatives of the U.S. Civil Rights Commission, in order
to investigate charges of voter discrimination, asked to see Alabama
voter records in Wallace's district. He quickly impounded the records
and released them to a county grand jury. When ordered by U.S.
District Judge Frank Johnson to surrender the records or go to jail
for contempt, he surrendered. Years later he denied this and stated,
"These characters from the evil Civil Rights Commission and Justice
Department were backed to the wall--they were defied and backed down.

. this 1959 attempt to have a Sherman's march to the sea had been
stopped in the cradle of the Confederacy. n37 This episode, in the next
carnpaign,became the central theme of his rhetoric. He stated: "1
called Judge Johnson publicly in 200 speeches on the stump and on
TV a integrating, scallawagging, carpetbagging liaxl. n338 This was
Wallace's first step along the trail of victorioﬁs defeats. As Robert

Sherrill pointed out in his book, Gothic Politics in the Deep South,

", . . it was from this embarrassing experience that Wallace de-
veloped his almost psychotic dislike for federal judges; insulting
Johnson specifically and all federal judges in general has become a

3
stock maneuver."

36Robert Sherrill, Gothic Politics in the Deep South (New York,

1968), p. 327.

38 39

*Ibid., p. 327 Ibid., p. 328. Ibid.
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Governor 9_3‘.__ Alabama

In 1962, with the slogan, '"Stand up for Alabama,'" Wallace
breezed through to a victory with the largest vote ever given a candidate
for governor in that state. He campaigned on a militantly segregation-
ist platform and promised that if necessary to prevent integration, he
would stand in the "school-house door.' He was‘ reportedly backed by
the Ku Klux Klan.

Following his victory, in which the course he would follow in the
near and distant future was decided, he told a gathering of state senators
before his inauguration, "I'm going to make race the basis of politics
in this state, and I'm going to make it the basis of politics in this
country. n40 If anyone doubted his intentions, the inaugural address
stilled them forever. The closing lines of his famous inaugural speech
were to be repeated over and over again. '"In the name of the greatest
people that have ever trod this earth, I draw the line in the dust and
toss the gauntlet before the feet of tyranny. And I say, Segregation
now! Segregation tomorrow! Segregation forever! il His chance had
finally arrived to become Governor, and this position was a stepping
stone in becoming a major spokesman on states rights, constitutional
government, free enterprise, and individual property rights for the
South and later the nation.

Politics in the south has always been an interesting activity to

observe. Many of the politicians were certifiable populists, and others

4olvlichael DeForrest, editor, George Wallace a Rebel and.
His Gause (New York, 1968), p. 12. -

41Cheste:r, Hodgson and Page, p. 267.
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flamboyantly anti-communists; some were more colorfully anti-
federalistic, and many have been strikingly anti-integrationalistic.
The fame that rested on the shoulders of George Wallace as the
standa.lld—bea,re:r of segregation came from his assumed success.

From 1962 to 1966 he was a powerful liberal governor and
continued the liberal-populist policies of the Folsom years. He taxed
and spent money at an astonishing rate,shocking many of his conserva-
tive admirers in other states. The state's miserably low appropria-
tions for education were doubled with the launching of a $100-million
school construction program to build fifteen junior colleges and
numerous trade schools all over the state. Teachers' pay was increased
by 47 per cent, and the free textbook program was expanded. Students
were given access to the school system throughout the state by a
system of free bus transportation. He initiated the largest massive
road building program in the state's history and began an enlightened
project to clean up the state waterways. Unemployment compensation
was raised and the hourly wage bf all state government employees
increased. 42

Many called Wallace a populist,because of his big spending
programs. But as Sherrill stated:

In the last analysis one must judge the degree of
populism behind a welfare or a public-works program according
to who pays for it. In Alabama it is the consumer who pays.

Paradoxically, he kept taxes off big business and industry,

yet the money leaders fear and distrust him; he piled new
taxes and debt on the people, and they love him. 43

4ZCa.rter, "George C. Wallace, " p. 437; DeForrest, p. 13;

Oklahoma City Times, October 29, 1968, p. 24.

43Sherrill, pp. 339-340.



28

He raised the revenue for his social programs by increasing
sales taxes on essentials like food and gasoline, which eventually hurt
the poor people. The state's return from taxes and other receipts
increased frorn- $673 million in F-Y 1962 to $1. 7 billion in fiscal
1967, but even with this increase many of Wallace's critics in the state
educational system felt he failed to press for necessary and adequate
revenue measures and left Alabama's entire educational system
seriously underfinanced. 44 Luther J. Carter points this out in
Science, October 25, 1968:

The public schools suffer from gross disparities and under-

evaluation in the assessments on which local property taxes

are based. Alabama school people have long called for leader-
ship by the governor's office and the legislature to correct the

situation, but Wallace never chose really to come to grips with
this property tax issue or with other controversial tax problems.

45
On the question of civil rights Wallace split with the liberals in
1962. His attoraney general, Richmond Flowers, urged him to condemn
Klan bombings and shootings and not to confuse the question of violence
with the question of segregation and integration. Flowers later told an
interviewer:
Wallace refused to come out for law and order in his inaugural
address. He said that was integrationist talk and he would not
use such words. When I warned him that he'd have federal

troops in Alabama if he resisted the desegregation orders of
the courts, he said, '""That's exactly what I want them to do. 146

Wallace campaigned in 1962 and promised to refuse any illegal

federal court order by standing in the"school-house door. It had been

44"Oklahoma. City Times, October 29, 1968, p. 24.

45Ca‘rter, "George C. Wallace," p. 437.

460k1ahorna City Times, October 29, 1968, p. 24.
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standard political policy in the South for candidates to swear they would
go to jail before surrendering to Washington. Wallace's promise was
different, but it caught the public's attention and imagination when he
was true to his word. The event took place in 1963 at the University of
Alabama in Tuscaloosa. He barred the entrance temporarily, but
finally stepped aside in obedience to a federal court order. His
national image grew, for during the same year President Kennedy on
three occasions either issued orders that federalized the Alabama
National Guard or threatened to send U.S. Army troops to handle the
state's racial troubles. In 1965 President Johnson mobilized the
National Guard to protect demonstrat:‘ors who were marching from
Selma to Montgomery in protest of alleged voting-rights discrimination.47
After Wallace's incident at the University, he began receiving
speaking invitations across the country. One such invitation changed
the course of his dream and his life. At the University of Wisconsin
in the 1963-1964 winter, late in the afternoon, a man called Wallace's
éuite at the hotel with a fantastic scheme br running in the Wisconsin
primary. He not only ran in Wisconsin, where he received 34 per cent
of the vote, but he also ran in Indiana, pulling 38 per cent, with 43 per
cent in Maryland. 48 He launched his short Democratic Presidential
campaign of 1964 during the debate in Congress on the 1964 Civil
Rights Act. He claimed the pending bill would ""destroy the system of

government in this courntry,' and he called it 'the forerunner of land

47"The Life of George Wallace,'" U.S. News, p. 46.

4SChester, Hodgson and Page, p. 27L
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reform in the United States. n49 Four days after Senator Barry
Goldwater captured the Republican nomination, Wallace withdrew from
the race. His main reasons were lack of campaign funds and difficul-
ties with ""unpledged' presidential electors in Alabama. The 1964
primaries established his position as the "Southern leader' and gave
birth to an even greater idea, the presidential campaign of 1968.

Realizing he must sccure his home base, and knowing the
necessary finances would come from Alabama, he had to retain control
of the state. With his administration drawing toward the end, he
frantically appealed to the legislature to amend the state constitution
so he could succeed himself, realizing many of the legislators had
already committed themselves to prospective candidates. He be-
seeched, orated, and even threatened to halt all state financial support
to the legislators' counties. He used all the political muscle he had,
and finally the bill passed the House.

When a Senate filibuster blocked passage of the amend-
ment, he sought to alter the rules on the number of votes needed
to end a filibuster; he appealed to the state supreme court to
end the filibuster by court order; and finally, he decided to enter
the counties of the recalcitrant senators to take the issue ''to
the people. ' 50

He failed, and the Senate defeated the amendment by three votes,
In desperation he turned to his wife, Lurleen, who agreed to run
as an obvious front. Lurleen Wallace won a resounding victory at the

polls, but the strenuous job of campaigning, the burden of the office,

and her spreading disease of cancer allowed her to serve only one year

49"The Life of George Wallace, ' p. 47.

50DeForrest, p. 13.
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in office. She died on May 7, 1968. Although her death lessened his
power of control, Lurleen's short term secured Wallace financially.
All Southern governors have numerous ways to raise money,
and Wallace was no exception. By the middle of 1967 he had over one
million dollars in his campaign fund,with contributions coming from
Alabama business-men, asphalt and highway contracting industries,
and the state liquor industry. "Foot-loose and fancy free," his war
chest stuffed with money, George Wallace now was ready to advance

his cause to the nation.



CHAPTER I

"THE IMAGE, " A THEORETICAL VIEWPOINT

Having viewed the historical background of the 1968 elections
and George Wallace's personal life, it is now necessary to consider
the nature and role of ''the image'" and its theoretical application in
order to understand how Wallace's public image influenced election
returns. The image is not a new aspect of elections and campaigns,
but the systematic analysis and definition of it are rather new in the
field of political science.

The public images of political candidates have served for dec-
ades as simple models of reality. They have abstracted political
complexity and confusion of what the voters interpret as human charac-
ter. The '"image'" can thrust politicians to victorious heights or the
depths of defeat. Since it is impossible for candidates to meet all the
voters, they must depend primarily on advertising and the mass media
to transmit their names and images to fellow citizens.

The advent of new electrical media has forged many changes in
the '"image making' processes. Today a public figure tries to convey
his image or impression via a sales tool used by ""Madison Avenue!'
technicians and public relation opinion molders. To those involved
with public behavior and attitudes ''the image' is a contemporary

word used in describing total public posture and the impression the

32
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public has about a political figure. 1 Image builders attempt to show that
their candidate possesses the same view of the world that the potential
voters have. The candidate's communications and stands on issues

are interpreted throughout the campaign for voter and his candidate
image alignment. The potential voter is encouraged to vote for the
candidate closest to his own self-image. Thus, each presidential
election is really, as Samuel Lubell describes, ''a self-portrait of
America, a self-portrait with each ballot serving as another brush
stroke and through which all the emotions of the American people find
expression. n? The electronic media have intensified the impact of
personality on politics and have helped create a more realistic '"image"
of the politician.

The objective of this chapter is to answer three questions: (1)
what is the nature of ''the image?" (2) what is the role of ''the image"
in politics? and (3) how is '"the image'" created? This study establishes
a theoretical construct applicable in viewing the public opinion of any
public figure. Chapter III applies the construct in a case study of

George Wallace's public image in the 1968 presidential election campaign.
The Nature of '""The Image'

) Mental Structure

In order to understand '"the image' a person must be familiar

with its basic components. This section will describe the

1Williamn 1. Safire, The New Language of Politics (New York,
1968), p. 202.

ZSamuel Lubell, The Future _g_f Ame rican Politics, 3rd rev. ed.
(New York, 1965), p. 24.
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human psychological processes involved which allow ''the images" to
be created.

Each individual has a cognitive structure or frame of reference
that determines both what and how information will be received. Percep-
tion occurs at the moment this information or stimulus engages the
cognitive structure.

In a sense our minds are like computers which have been
fed various types of information. This information, along with
our ''feelings' at any given time, comprise our "cognitive
structure.'! We see the world through the distorted lens of this
frame of reference. Both what we attend to and the meaning we
give to incoming stimuli are influenced by our individual struc-
tures,

Over the process of time the cognitive structure becomes a
structured predisposition that responds to a given stimulus the former being
used by an individual in the perception of his world. Thus, he per-
ceives things in a particular light because of previous education, habits
of mind, accepted dogmas, religious or social affinities, and notions
of his own personal interest. Few events, speeches, or actions fall
on completely new ground,because the perceiver has predetermined
biases, and these biases are the results of attitudes. When important
events require formation of a view, these pre-existing habits, dogmas,
or attitudes help determine the impression he will experience, the view
he will form and ultimately, his behavior. An attitude has been de-
fined by Beck as

. . . alearned and more or less generalized and effective

tendency or predisposition to respond in a rather persistent
and characteristic manner, usually positively or negatively

3Don E. Beck, unpublished notes, Department of Speech and
Drama, North Texas State University, Denton, Texas, 1968,
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(for or against) in reference to some situation, idea, value,
material obilect or class of such objects, or persons, or group
of persons.
This individual stand may be in reference to a person's attitudes on
economic, political, or religious institutions, or it may refer to the
family, school, or government.

An individual becomes an American, a member of the Presby-
terian church or the Republican party, because he has acquired ap-
propriate attitudes concerning these institutions. He is born into a
family that possesses established attitudes, but as he matures and
becomes a member of institutions, he develops his own attitudes. His
early childhood interaction with other children and adults allows him to
label the objects, persons, events, and groups he encounters and to
establish criteria by which he approves or disapproves of them. >
Because of man's ability to conceptualize and form images in his mind,
he is able to experience the attitude without the benefit of direct contact
with the referent. Sherif, Sherif, and Nebergall conclude,

In short, an attitude reflects a form of consistency in response

to social stimuli. They provide man with a systematic, predeter-

mined set of categories which determine in advance his response
to varicus ideas and objects. They are learned characteristics;

tend to be perpetuated; are fused to objects; serve to generalize

response and are value laden. Having an attitude means that

the individual is no longer neutral toward the referents and that

he is positively or negatively disposed in some degree toward
them in a lasting way.

4Don E. Beck, "The Nature of Attitudes, ' unpublished notes,

Department of Speech and Drama, North Texas State University,
Denton, Texas, 1968.

5Carolyn W. Sherif, Muzafer Sherif and Roger E. Nebergall,
Attitude and Attitude Change (Philadelphia, 1965), p. 4.

6

Beck, '""Nature of Attitudes,"
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This section has described briefly both the formulation and the
effect of the human mental structure. Each individual has a cognitive
structure and attitudes which filter experience and determine how
received information will be translated, divided, and distributed into
categories. The best way to determine the role of the cognitive
structure in the development of political attitudes is to examine the

function of man in the political arena.

"The Image"

"The Image' concept,as discussed in this thesis, is based on
the contribution of three men, each working independently of the other
--Walter Lippmann, Kenneth E. Boulding, and Daniel J. Boorstin.
Although all three approaches are related, each man describes his
"image' differently and it involvesthe processes of perception,
cognition, interpretation, reaction, and attitude-attitude change.

The attitude criterim discussed in the previous section becomes
the '"belief system,' which is composed of numerous "images'" of the
past, present, and future,and includes ''all the accumulated, organized
knowledge that the organism has about itself and the world. n? The
belief system is a lens through which information about the physical
and social environment is viewed. The system orients the individual
and defines his environment and its characteristics. All images are
stereotyped because they oversimplify reality. The subjective per-

ception does not always reflect accurately the objective reality.

7George A. Miller, Eugene Galanter and Karl H. Pribram,
Plans and the Structure of Behavior (New York, 1960), p. 16.
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Walter Lippmann, discussed this in his book, Public Opinion, and

defined ''stereotype' as an oversimplified pattern that helps people
find meaning in the world. 8 This pattern or "image' is often distorted
in accordancewiththe individual's predispositions.

[The:l trickle of messages from the outside is affected by the

stored-up images, the preconceptions, and the prejudices

which interpret, fill them out, and in turn powerfully direct
the play of our attention, and our vision itself. . . . In the
individual person, the limited messages from outside, formed
into a pattern of stereotypes, are idecytiﬁed with his own inter-
ests as he feels and conceives them.

Another student of public opinion, Lawrence A. Lowell, put it
similarly: ""Each looks at, and locks for, the facts and reasons to
which his attention points, perceiving little, if at all, those to which
his mind is not directed. As a rule, men see what they look for, and
observe the things they expect to see. nl0

Individuals carry ''stereotypes' of groups, other individuals,
and classes in their minds. Examples are "images' of Negroes,
"Russians,'" '"Communists," or the "Viet Cong.' This stereotype
tends to satisfy the individual need and give a feeling of security and

defense against daily experiences.

Kenneth E. Boulding, in The Image: Knowledge in Life and

Society, defines his '"image' of the world as knowledge. "What I am

talking about is what I believe to be true;my subjective knowledge. It is

8Wa1ter Lippmann, Public Opinion (New York, 1932), p. 37.

Ibid., p. 23.

10Lawrence A. Lowell, Public Opinion in War and Peace
(Cambridge, Massachusettes, 1923), p. 22.
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this image that largely governs my behavior. . . . The image is built
up as a result of all past experience of the possessor. ull

His model of '""the image' is multi-dimensional and denotes that
in a single perception at least ten dimensions are involved for the
formulation of a meaning: space, time, objective and personal relation-
ships, value, emotion, conscious-unconscious-subconscious areas,
certainty-uncertainty or clarity-vagueness, reality-unreality, and the
public-private role. 12 For example, the meaning of a politician's
speech depends upon when and where it was delivered, how it related to
other events of the occasion, the value it had for the listener, and the
emotion it aroused. Also included is how conscious the listener was
of the speech, whether the meaning of the message was certain, clear
or vague, whether the event was real or unreal, and finally, how other
observers felt about the same speech. All of these dimensions influ-
ence its interpretation.

Certain parts of ''the image' may be important and others
unimportant at different times, but 'the image' belongs to the indi-
vidual perceiver and no one else. Many politicans have misconstrued
an "image' to mean something they own or possess, but it belongs to
and is the sole item of the public.

Because of man's ability to conceptualize and form images of
eveunts, people, and places in his mind, he experiences attitudes and

creates images without the benefit of direct contact with the referent.

uKenneith E. Boulding, The Image: Knowledge in Life and
Society (Ann Arbor, 1956), p. 6. T

lzl_b__i_@., pp. 47-48.
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The "image' at this point become s public and is shared by many
individuals. This contact with the image generates a first impression
that is soon overlaid by influence from peers, leaders, or the mass
media., "Part of our image, " Boulding implies, "of the world, is the
belief that this image is shared by other people like ourselves who also
are part of our image of the world. nl3
This "public image'" results from a universe of discourse or a
process of sharing the message and experience. Although individuals
in an audience hear the same speech, they all perceive it from differ-
ent positions. Their '"public image' will be quite similar in certain
areas, especially the time and place of delivery, and quite different

14

in others. "

Daniel J. Boorstin in his book, The Image: A Guide to Pseudo-

Events in America, approaches the '"public image" from an ethical

viewpoint. He feels that men in former generations were motivated by

ideals and values yet to be attained. ¥or this reason Lippmann chose

to use the word "stereotype."
I have been speaking of stereotypes rather than ideals, because
the word ideal is usually reserved for what we consider the
good, the true, and the beautiful. Thus it carries the hint that
here is something to be copied or attained. . . . Our stereo-
typed world is not necessarily the world we should like it to be.
It is simply the world we expect it to be. 1

Thus, man was made by his environment. The Twentieth Century man

still holds this belief, but also believes his environment can be made

by him, along with ideals and values; in other words, they have been

Bibida., p. 14. Yipia., p. 132,

15Lippmann, p- 104.
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attained. The language of ideals has been replaced by the language of
images. As Boorstin explains it, a public image has five characteristics.

(1) "An image is synthetic. It is planned: created especially

to serve a purpose, to make a certain kind of impression. w6 Because
of man's finite knowledge and his inability to know everything about any
one thing, he must form his image from information obtained through
others. He sees things as others mean for them to be seen. One
danger is apparent here: it is very easy for individuals to construct
and control the meaning of images by manipulative means.
The overshadowing image. . . covers up whatever may really
be there. By our very use of the term Emage] we imply that
something can be done to it; the image can always be more or
less successfully synthesized, doctored, repaired, refurbished,
and improved, quite apart from Ethough not entirely independent
of] the si)ontaneous original of which the image is a public
portrait. 7
There are '""public images' all around us. On the international
scene we find the military, scientific, and economic "image' one
country wants another to have. Domestically, it is found in the slogans
used by politicians: '""The New Deal," '"The Fair Deal," and '"The
Great Society. " It is also apparent in corporate advertising: '‘Rock
of Gibraltar" (Frudential Insurance Company), "When It Rains It

Pours,!" "57 Varieties,' and "Milk From Contented Cows. '

(2) "An image is believable. It serves no purpose if people do

not believe it. In their own minds they must make it stand for the

institution or the person imaged. nl8 Politicians would never be elected

16’Daniel J. Boorstin, The Image: A Guide to Pseudo-Events in
America (New York, 1964), p. 185.

1pid. , p. 185. Bryia., p. 188.
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and companies would never sell products if their "public image' was
unbelievable. ""The public will either ignore or reject a communicated
image if it is not made interesting, appealing, and convincing; the
public must believe it, identify with it, and call it its own. nld Lippmann
says, concerning believability of stereotypes:
For when a system of stereotypes is well fixed, our attention is
called to those facts which support it, and diverted from those
which contradict. . . . What is alien will be rejected, what is
different will fall upon unseeing eyes. We do not see what our
eyes are not accustomed to take into account. Sometimes con-
sciously, more often without knowingl%)t, we are impressed by

those facts which fit our philosophy.

(3) "An image is passive. Since the image is already supposed

to be congruent with reality, the producer of the image . . . is expected
to fit into the irnage. 12l In order for an individual to "buy' an image
philosophy, he must be able to accept it and adapt it to his own
philosophy. He must also believe the producer feels identically about
the image. In the early months of a political campaign the image of

the politician is a likeness of the party, but by election time the picture
has reversed, and the party has the image likeness of the politician.
"The image can be perfect. It can be a precise pattern which will
satisfy everybody . . . EJut it] is the kind of ideal which becomes real

only when it has become public. n22

19Thomas Dail Harrison, '"The Public Image of the 'New South'
in the North, 1870-1890," unpublished master's thesis , Department
of Speech, The University of Oklahoma, Norman, Oklahoma, 1966.

2OLippma.nn, p. 119.
2']“Boorstin, The Image, p. 188.

“21bid., p. 189.
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(4) "An image is vivid and concrete. The image is limited.

. It is not encugh if the product, the man, or the institution has many
good qualities appropriate to it. One or a few must be selected for
vivid portrayal. n23

A clear example of this can be taken from the 1948 elections and
Truman's victory. Many Democrats had strayed from the party fold,
but returned because of alignment of class issues which Truman stres-
sed during the campaign. Although the "public image' of Truman did
not change significantly, the '""public image' of what was important in the
campaign did change. As the campaign progressed, the socio-economic

issues became dominant.

(5) "An image is simplified. In order to exclude undesired

and undesirable aspects, an image must be simpler than the object it
represents. 125 :

This is evident in the slogans adopted by the Presidents: "The
New Frontier! or "The Great Society.'" It is also apparent in the
trademark of corporations. Initials such as IBM, NBC, or CBS all
trigger certain responses depending upon our source of knowledge.
Lippmann agrees: 'In untrained observation we pick recognizable
signs out of the environment. The signs stand for ideas, and these

ideas we fill with our stock of images."

31bid., p. 193.

24Bernard Berelson and Morris Janowitz, editors, Reader in

Public Opinion and Communication (New York, 1966}, p. 460. T

25Boorstin, The Image, p. 193.

26Lippmann, p. 88.
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The "image'" should now be recognizable as the picture, stereo-
type, knowledge, or cognition within a person's mind. Man has in his
mind not only an image of himself, but an image of other people, situ-
ations, and organizations. The 'image' belongs to the individual
perceiver and is turned into a '"'public image' after being shared by
the public. The image has five characteristics. It is synthetic,
believable, passive, vivid and concrete, and simplified. The concept is
also dependent upon the dimensions of time and space which will be

discussed next.

"The Image'" in Time and Space

In a view of "the image,'" the temporal and spatial elements
are very important. This system is dependent upon time, for it is
composed of chronological pasts, presents, and futures that exert their
influence upon one another as the course of events unfolds. As Peter

McHugh notes in Defining the Situation, '"the past influences the sym-

bolic definition of the present, the definition of the present is influ-
enced by inferences about the future, and the events of the future will
reconstruct our definitions of the past. n21

The dimension of time could be described as a historical
skeleton. Politicians, rhetoricians, and other individuals inte;'ested
in persuading will take complicated issues and situations, break these

down into a simplified state, and attractively communicate them to the

public. The public responds by taking the bits and pieces of the

27Pe‘iﬂer McHugh, Defining the Situation: The Organization of

Meaning in Social Internation (New York, 1968), p. 24.
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message, applying them to the pictures in their minds, and formulating
a '""public image.'" By looking to the future the skeleton continues to
grow in age and maturity.

Although the '"'image'" of the world is never identical with
reality, man must live and act as if it were true. He uses the tool of
feedback in the elimination of errors or false images. It is possible to
compare the image of the future with the image of the same period
after it has become the past. In November the image of October as it
was in September, can be recalled, and this can be compared with the
image of October as it is seen in November. An individual is disap-
pointed if the images do not correspond, and acts to adjust one image
or the other. According to Boulding,three adjustments can be made.

We can adjust our image of the past and say that it was mis-

taken, that what apparently happened did not really happen and

that we have been misinformed. We can adjust our past image
of the future; that is, we can say that the image of@)ctober

that we had in [Septembeﬂ was wrong. We can do this for

two reasons, for our image of the future is derived by inference

from our general view of the world. We can therefore say, on

the one hand, that the inference was wrong and that our view

of the world did not really imply that [@ctobeﬂ should have

turned out the way we expected; or if we cannot deny the

validity of the inference, then we must revise our general
image of the world.

The temporal dimension of '"'the image' involves an event in
its past, present, and future roles, while the spatial dimension charac-

terizes an event in its relationship to other events across the bound-

aries of space. Because individuals in social situations have different

28Kenneth E. Boulding, '"The Learning and Reality- Testing
Process in the International System, " Image and Reality in World
Politics, edited by John C. Farrell and Asa P. Smith (New York,
1967), pp. 2-3.
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backgrounds and experiences; they view the event from diverse stand-
points, and consequently, formulate different images. 29

Spatial imnages can be spread along a continuum, viewed at
different positions, and this distance is discriminated as greater or
lesser at differing points in time. The following example describes the
time and space dimensions of Barry Goldwater and Lyndon Johnson's
images between the 1964 and 1968 presidential elections.

The national mood during the 1964 campaign was liberal, although
a conservative swing was in process. Lyndon Johnson, the supporter
of the "Great Society'" and '"War on Poverty,'" was the liberal candi-
date, while Barry Goldwater was placed on the far right end of the
continuum as the ultra-conservative. Johnson pushed the image of a
peace candidate,which opposed Goldwater, the man who would sell the
Tennessee Valley Authority and defoliate forests and bomb North
Vietnam. A handful of ultra-conservative voters in the Southern States
and Arizona identified themselves with Goldwater and his image, while
many Republicans could not. Goldwater's far-right image allowed these
Republicans to accept Johnson's philosophy. This group of supporters,
with a majority of liberal Democrats, gave the President an astounding
mandate.

Within four years the images of both men changed drastically.
Many promises President Johnson made in 1964 were not kept, and he
followed the plan of Senator Goldwater in several instances. With
betrayed confidence,the nation became frustrated, frightened,and

confused,and started moving toward the conservative end of the continuum.

29I\/I(:I—Iu.gh, p.- 28.
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In 1968 the image of Goldwater had changed immensely. He was no .
longer viewed as ultra-conservative, but more mildly. Because of this
change in time and space, many more voters could have identified
with him and placed their vote for him in that year.

The image is a function, in a spatial sense, of the position
occupied by an observer in relationship to the position of the observed.
An individual tends to select ideas which he favors and ignores ideas
he does not favor. Thus, the perceptions an individual has of another
person or statement are a reflection of his own position. Information
that confirms his image will be assimilated; information which challenges
his image will be avoided. 30 As Berelson, Lazarsfeld, and McPhee
point out,

The more intensely one holds a vote position, the more likely

he is to see the political environment as favorable to himself,

as conforming to himself, as conforming to his own beliefs.

He is less likely to perceive uncongenial and contradictory

events or points of view and hence presumably less likely to

revise his own original position. 31

The image is a complex but intriguing concept. Industry,
military, scientific, academic, and political leaders are learning its
nature and subsequent processes, and are aware of its constructive

and destructive capabilities. Before investigating these posers,

especially as applicable in the political arena, it is necessary to

3OZE‘or a discussion of perception and the assimilation/contrast
dimension as it applies to communication see Don Edward Beck,
"The Rhetoric of Conflict and Compromise: A Study in Civil War

Causation, " unpublished doctoral dissertation, Department of Speech,
The University of Oklahoma, Norman, Oklahoma, 1966, pp. 57-61.
31

"Bernard R. Berelson, Paul F. Lazarsfeld and William N.
McPhee, Voting: A Study of Opinion Formation in a Presidential

Campaign (Chicago, 1954), p. 223.
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analyze the behavior of people with certain images, and particularly

their voting habits and attitudes.

"The Image' in Politics

Determiner of the Individual Voting Behavior

Once an individual acquires an attitude, he selectively translates
all information he receives and is able to evaluate a communication
from several positions along a continuum. By studying his behavior it
is possible to identify his '"images." "It is only from behavior,"
Sherif suggests, 'that we can infer that an individual has an attitude.
In short, attitudes are inferred from objects, persons, events, and
issues over a time span. n32 The behavior that usually results from
an image is in the form of actions and verbal utterances.

There is a relationship between attitudes and an ihdividual’s
suseptibility through communication. The ego-involved partisan
attacks all positions that are not his own,and any communication from
an opposing point of view is rejected. Beck points out that '. . .
communications from heretics or renegades are likewise grouped
with the opposing position and are rejected with equal vehemence
and determination. n33

Sherif predicts there is less susceptibility to change when an

individual is more ego-involved. He further feels that a person exposed

to an extremely discrepant communication will never react to it by

3ZSherif, Sherif and Nebergall, p. 6.

3?’Beck, "The Rhetoric of Conflict and Compromise,' p. 60.
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changing his attitude toward the communication in order to reduce his
tension or dissonance. In fact, the person may become steadfast in

. . . 34
relying on his original stand.

Conversely, the less-involved person is non-committed to
either position. His range of acceptance and rejection is small and
his un-opinionated area quite large. He examines the message more
scrupulously and forms images because of attitudes in related areas.
Since the undecided voter often makes the difference between winning
and losing an election, the wise political candidate will aim his per-
suasive rhetoric at this group.

Berelson, Lazerfeld, and McPhee discussed the problem of the
voter caught in a political cross-pressure.

If the voter finds himself holding opinions championed by

opposing parties, it has been thought that he could do one of

two things: remain in this "inconsistent! position or remove
the "inconsistency' by changing one opinion to fit the other.

But he has another out: he can perceptually select, out of the

somewhat ambiguous propaganda of the campaign, those

political cues which remove the problem by defining it away.

He can '"'see'" that the candidates do not disagree on the issue

at hand or that his candidate really agrees with him or that the

opponent really disagrees or that he cannot tell where his
candidate stands. Just as the process may reduce the voter's
level of psychological tension, so may it reduce his political
inconsistency.

In the political arena we find many public images. The voter's
attitude determines his picture or '"image'" of the politician, the party,

and the issues. There are four primarily related areas that house

these images. First, he has an image of himself. Every event and

34Muzaf(—::r and Carolyn W. Sherif, The Social Judgment

Involvement Approach vs. The Cognitive Dissonance Approach
(Chicago, 1965), p. x

3°Berelson, Lazarsfeld and McPhee, p. 232.
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action in his past, regardless how minute, has contributed to what

he presently is. His views of life, the world, and his own surround-
ings are results of his attitudes, experiences, emotions, and especially
his values. He pictures himself as an individual who is able to in-
terpret the information he receives and to decide what is right and
wrong.

The voter also has an image of society. His attitudes deter-
mine his stand on issues that will reflect upon him and those around
him. He not only reflects the society in which he lives, but he feels
he has an active role in his family, school, church, job,and other
organizations. He desires to keep his society safe from aversion to
violence, danger, and harm. He prefers a predictable environment
to one that is plagued with unpredictable events. His images of terms
such as communism or capitalism are results of his background and
attitude structure and will determine the course of future action he will
take toward such systems.

He also has an image of the political system. From early
schooling he has a general knowledge of basic government concepts
such as America's independence, the two-party system, and the
government bodies (executive, legislative, and judicial branches).
Because his overall knowledge is limited, he forms symbolic images
which become indexes of complex role and structure images. 36 These
symbolic images are of great importance to the individual voter and
the public at large, for they are pictures of political life, especially

of national and international relations. For instance, we tend to think

36Bou1ding, The Image, p. 109.
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of the United States as "Uncle Sam,'" of England as "John Bull,"

or of Russia as 'a performing bear.'" There are several images of

the political parties in the United States,
The Republican Party is conceived as an elephant, rather old,
rather dignified, a little slow, not perhaps terribly bright, but
with a great deal of wisdom, hard working, full of integrity,
rather conservative, a little isolated from the world around
him (and) patient. . . . The Democratic Party is thought of as
a donkey, active, agile, clever, a little unsure of himself, a
bit of an upstart, quick, sensitive, a little vulgar and cheer-
fully absurd. The images are reiterated by cartoons and have37
been of great importance in establishing the political climate.
The symbolic image is necessary because the human imagination

can bear limited amounts of complexity. When information becomes

intolerable it is translated into symbolic images. '"The instability of

voting behavior is a result of the complexity of the detailed image

which is summarized in the symbol. Small changes in our detailed

valuations may make all the difference between preferring one symbol

and preferring another. 38
Finally, the voter has an image of the politician. His picture

is created from all the past and present information he has about the

man. This current image allows him to formulate a future picture that

he considers true. If his attitudes align with the image, he will accept,

at least partially, the candidate. If not, the man and his beliefs will

be rejected. The candidate's personal and ideological images must be

positively projected for greater public acceptance and attitude change.

Technically, this projection is carried out today with the help of the

mass media,

3Tibid., p. 1L 381pid., pp. 1I-112.
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This section has examined several aspects of individual diversi-
fied attitudes and voting behavior. An image or attitude becomes public
when it is shared by the public, and as individual attitudes can be
inferred from behavior and examined by response to communications,
so can public attitudes be inferred and investigated. They are indi-
cators of election results, therefore, politicians watch them carefully
during election campaigns. The following section discusses determiners

of this influential public voting behavior.

Determiner of Public Voting Behavior

In viewing voting behavior it is often convenient to divide people
into liberal and conservative categories. This can be misleading,how-
ever, especially for the uncommitted who do not divide their opinions
into agreement with or opposition to the issues. In reality, the liberal-
conservative cleavage is in varying degrees and the real difference
between them may lie in shades of grey instead of black or white. At
the conservative end of the continuum are those who may agree, and
support all or most measures with a ''conservative'" tendency, while
those at the opposite end are united in support of all or most liberal
causes. Between the two extremes are the voters with mixed opinions,
who support conservative views on some measures and liberal views on
others. As it was noted in the space dimension of the image, the voter's
perception of the candidates' stands on issues is affected by his own
position. The voter is able to increase the consistency of his own
position by perceiving his candidate's stand as similar to his own and

the opponent's stand as dissimilar,
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For example, in the 1948 presidential election, the Republicans
who favored price control perceived Dewey as favoring price control
(70 per cent), and few who opposed price control perceived Dewey as
favoring it (14 per cent). The Republicans who were against controls
perceived Truman as favoring them more than the Republicans did. 39

' When voters are in disagreement within their own party, the
ego-involved Republicans and Democrats imagine their candidate's
stand on the issues in harmony with their own stand. When they dis-
agree with the opposition candidate, the ego-involved are quickest to
perceive the disagreement. As Berelson, Lazarsfeld and McPhee
point out, ''the stronger the partisanship, the greater the {mis)per-
ception of agreement with one's own side and the less the (mis) per-
ception of agreement with the opposition. Presumably, misperception
makes for partisanship, and the reverse." 40 The strongest supporters
of a candidate, the ones most interested in and active for his election,
usually take the least equivocal position on their party issues. Those
who favor the party position generally support the candidate strongly.
The more intensely a voter holds an ego-involved position during the
campaign, the more likely he is to see a favorable political environ-
ment conforming to his own beliefs. His image discounts uncongenial
and contradictory events or points of view, and makes less likely a
revision of his original position. This partisan-motivated '"image"
perception increases the differences between the parties. The highly
motivated Republicans and Democrats are farther apart in their images

of political issues than those who are unmotivated.

4

39Berelson, lazarsfeld and McPhee, pp. 215-233. OIbid.
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As previously mentioned, the image role in politics is viewed
as a determiner of individual voting behavior and a determiner of
public voting behavior. In order to clarify perception and image role in
voting behavior, adequate communication exposure is necessary, and is

discussed in the following section on creation of ''the image."

Creation of "The Image'"!

Only a small part of the voter's image of the world at election
timebis really of his own making. The original image was faint and
perhaps shapeless, but finally evolved into a stronger and more de-
finite picture. This transformation of the public image resulted from
all information received by the voter. This section discusses the
creation and evolution of '‘the image."

Few voters can observe, first hand, the sequence of acts that
comprise even the smallest segments of the political process. As
Walter Lippmann once said, '". . . the world that we have to deal with
politically is out of reach, out of sight, out of mind, it has to be
explored, reported, and imagined. n4l Therefore, man must depend
upon and trust a communication system which will reveal and clarifies
forhim portions of the political scene. Without a capable network to
enlarge and magnify candidates and their speech, it would be impossible
for politics to span and influence our nation and world. This communi-
cation process also provides rationality for mass politics.

A people can sensibly debate their collective actions only if they

share a common fund of knowledge and information. And only if
they have some minimum appreciation of how others have been

41Lippmann, p- 29.
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informed about the state of affairs can citizens decide upon

the wi.sdtom and t2§ validity of the reasoning behind the actions

of their leaders.

Political orators have consistently used the mass media for
communication processes. Their roles as articulators of a collective
identity, and as champions of specific interests are conditioned and
limited by the communications media available to them. No politician
can rise above restrictions set by specific communication networks to
which he has access. Consequently, they have adopted different means
of communicating with each change in technology. All these changes
have contributed to changes in the "public image' of the politician and
the political process.

Invention of the printing press created a new environment, and
man could suddenly read and ‘Fhink in isolation. ''Individualism was
born,'" states Marshall McLuhan, '"and it became possible to separate
thought from action. Politically, the newly discovered privacy of the
reader made a point of view possible. s

The radio epoch was the next communication revolution, and it
became a nation-builder, for it communicated the spirit of national
unity instantaneously. Radio welded a political party system into a

national machine dr Franklin Roosevelt. His coalition was composed

of the traditional Democratic South, farmers, laborers, and ethnic

2Lu.cian W. Pye, editor, Communications and Political
Development (Princeton, 1963), p. 6.

431bid., p. 58.

44"The Message of Marshall McLuhan,' Newsweek, LXX
(March 6, 1967), 55.
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minorities. The President communicated directly with the nation in
by-passing a hostile press, local newspapers, and often obstructionist
Congress and by having ''"Fireside Chats' in homes of average voters.
The next communication revolution began in 1952 with the first
national television campaign. The communication techniques were
planned and carried out by ''"Madison Avenue' image manipulators
and cut across traditional party lines, stressing the candidate's person-
ality. This was the beginning of the new electrical media transmission
that would soon nationalize campaign communications and declare the

mass-media-built "public image'" important.

Nature _o_f Current Communication Media

We shape our tools and thereafter they shape us. Since our
tools are extensions gf our senses, they shape the way we
experience reality. 4

Political life in America is undergoing a fundamental change,

primarily because of changes in the means of communication. Marshall

McLuhan, an interpreter of human communication, is perhaps best

known for his books, Understanding Media and The Medijum is the
Massage, in which he builds three main theses.46 The first states
that the media of communication are extensions of the human person-

ality. Just as the tool was an extension of the hand and the automobile

45John Culkin, S. J., " A Handful of Postulates," McLuhan:

Hot and Cool, edited by Gerald Emanuel Stearn (New York, 1967,
p. 52. .

465ee Marshall McLuhan, Understanding Media: The Extensions

of Man, New York, McGraw-Hill Book Co., 1965. Also MclLuhan and
Quentin Fiore, The Medium is the Massage, New York, Bantam Books,

1967.
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an extension of the foot, so are electronic media an extension of our
nervous system.

The second divides media into '"hot'" and '"cool.'" The hot
media convey direct information to an individual with his participation
at a low level. The process of communication with a cool medium
involves extensive participation of the recipient. Print and radio are
hot media, for the printed page and broadcasted sound project plenty
of information and require less involvement of the receiver. Television
is a cool, low-definition medium that provides a minimum of information
and requires high participation and involvement. Although television
has prompted the creation of many "images' it cannot in itself
"create'' a personality. The image of the existing personality is given
a wider audience or an enlarged meeting place where he can appear
before the voter.

The third principle says that the medium is the message. Mc Luhan
means that the medium, by itself, does something to an individual apart
from what the message is able to do. Electronic media have brought
a massive change to our society, much more important than any
message they have transmitted. At one point in time Paul Revere had
to ride through every Middlesex village and town. Today he would not
have to ride; he could stand in front of a television camera and
simultaneously be in every village and town. Today there is no
sequence, no taking of the news from place to place. The world is
zooming by in front of the nation's eyes, and the public is there reach-

ing out, touching it, participating, and constantly building images.



57

As McLuhan says, "The Viet-Nam War is the first world war ever
fought on American soil. Thanks to TV, parents have seen their sons
killed on the seven-o'clock news. w7 One reason today's generation is
the '"Now Generation'' is that the electronic media put us in the
middle of events instanteously. Knowing the nature of today's media
prompts one to ask with fear, apprehension, and expectancy, '"What

is the effect of such powerful media?"

The Effect g_f Media

Man is living in an environment of accelerated technological
changes, and he does not realize his "involvement'" with the media.
As John M. Culkin, McLuhan's peer, wrote, ''The environments set
up by different media are not just containers for people, they are
processes which shape people. n8

The new Electric Age,with its media penetration and wide
geographic distribution and impact,has provided a new, direct, and
sensitive link between the politician and the public. A candidate gener-
ally uses the mass media to establish a 'public image'" by appearing
on TV and radio, or by making news and buying advertising space in
newspapers.

Newspapers in the past have been the traditional medium for
conveying political opinion, information, and images to voters, but in

the 1960's and especially the 1968 campaign, they could be termed

47Marshall McLuhan, '"The Reversal of the Overheated Image, "

Playboy, XV (December, 1968), p. 134. :

48J'ohn M. Culkin, "A Schoolman's Guide to Marshall McLuhan, "
Saturday Review, L (March 18, 1967), p. 51.
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secondary, because there are image differences between television and
newspaper media. Where a candidate's television image seems largely
to be appearance, demeanor, and style of presentation, the newspaper
image is conveyed by descriptions of a candidate's reputation and his
position on issues. Consequently, they must be created in the reader's
mind's eye after considering the published description, whereas the
television image is perceived directly.

There is also a problem in whom the image reaches. All political
party supporters and non-supporters are exposed to a candidate unexpec-
tedly by television newscasts, or unavoidably by face-to-face spot
announcements, but the newspaper image,which is often biased,tends to
reach self-segregated communities of readers who have journalistic
identities which attract them to the editorial views of one paper over
another. >0

With radio,well-defined sounds satisfy the ear but also require
visual pictures to be imagined; however, radio spot announcements,
usually inexpensive, reusable, and effective with a good script and
pleasing voice, are often used, especially by state and local polit';cians.

Television requires different involvement. In 1962 it was esti-
mated that nine of every ten homes in the United States had a television
set, and the average daily vie\x}ing time was five hours. °1 This time
has grown even higher in seven years. Television has contributed to

image making by its ability to communicate qualities of the person it

49C‘rene Wyckoff, The Image Candidates (New York, 1968), pp. 93-96.

50Ibid., p. 101,

51Danie1 M. Ogden and Arthur L. Peterson, Electing the
President (San Francisco, 1968), p. 193.
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shows, independently of his verbal message or situation in which he is
pictured. The middleman between the viewer and politician has been
eliminated,i and' the voter feels he '"gets to know" the candidates who
come alive in his living room. He meets them, responds to them,
judges them in the same way he judges people in everyday situations,
and then draws '"images" about them.

The capacity of television to transmit a candidate or issues into
diverse regions has helped unify American politics. The media cover-
age of civil rights battles in the South helped synthesize the national
conscience behind Congressional legislation; however, the opposite
effect has also occurred when on-the-spot coverage of race riots has
worsened the local situation and distcrted the national reaction.
Television, like man, has dual abilities to build and demolish. 53

The influence of television and the importance of image making
have made an impact on campaign communication. Some experts feel

they modified our existing party structures. As Harvey Wheeler

states in the November 2, 1968, Saturday Review:

Mass media are making the existing party structure
obsolete and giving rise to a political system based

on personality, 'flying cadres of media experts,' and
among other things, an electoral coalition representing
new constituencies in American society.

2
> Penn Kimball, Bobby Kennedy and the New Politics

(Englewood Cliffs, 1968), pp. 15-16.

®3Ibid., p. 19.

54Harvey Wheeler, ''The End of the Two Party System, "
Saturday Review, LI (November 2, 1968), p. 19.
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McLuhan states a stronger claim by saying, ". . . the party
system has folded like the organization chart. Policies and issues
are useless for election purposes, since they are too specialized and
too hot. The shaping of the candidate's integral image has taken the
place of discussing conflicting points of view. n>> The cool medium of
television does not capacitate a hot event like the Vietnam war or the
Chicago Democratic convention. In the hot event everything is taking
place, and the viewer of a cool medium is unable to participate,

Penn Kimball also believes the old party structure is being

replaced. In his book, Bobby Kennedy and The New Politics, he writes:

The passivity of television watchers and the illusion of
experience have virtually eliminated all the old devices for
activating direct political participation by citizens. Political
meetings and rallies are harder and harder to mount. The
telephone canvass of voting lists, organized by computers
according to neighborhoods, party affiliations and ethnic
backgrounds, has been substituted for personal calls by

block captains. Voters are asked to dial a number to hear

a candidate's canned answers to their questions on issues.

The New Politics is built more and more around the communi- 6
cations device and less and less around person to person contact.

The ""New Politics"57. --Those who believe in the '"New Politics'!

feel television and polling effects have hastened the dissolution of

55McLuhan, "The Reversal,' p. 134, 5é’KimbaLll, pp. 20-21.

7There has been considerable disagreement over the definition
of this term. For some the New Politics meant the politics of ordinary
people who were fed up with the superficial and hypocritical politics of
the two major parties. But this was only a mood or a cause and not a
political technique. Kimball attempted a definition in his book., ''"The
'New Politics' refers to the contemporary contest for political power
characterized by primary reliance on personal organizations in prefer-
ence to party machinery, emphasis on consolidating voters rather than
on dividing them along traditional lines of class or region, projection
of political style above issues and explanation of the full range or
modern techniques for mass communication.'" Kimball, pp. 1-2.
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traditional structures of American politics. For the past century a

group of institutions have been mediators between the politician and voter.
The responsibility of the political organization, and the ethnic group

was to interpret the issues to supporters and rally these people through
the campaign. Today these mediator functions are accomplished by

the mass media, and the politician goes straight to the public.

The audience of the electronical media is beginning to regard
the old political establishment with contempt and responds to almost
any candidate who sets himself against the past. As Arthur Schlesinger
Jr., wrote in an article for PlayboX‘, January 1969:

The '""Old Politics'" is becoming a self-perpetuating myth--a

myth kept alive by the political professionals, who have a

vested interest in its preservation, and by newspapermen,

who spend most of their time interviewing political professionals.

The people have meanwhile struck out on their own. They

base their judgments each evening on Walter Cronkite and

David Brinkleyand register their views each week through

Louis Harris and George Gallup. They regard the old political

establishment with contempt and respond to any candidate who

sets himself against the old faces. The anti-establishment
candidates appeal above all to the students, who thus far have
been the only ones to develop modes of organization that will
work in the electronic age. In short, the old, slow-motion
broker politics is now giving way to the politics of instantaneous
mass participation.

The '""New Politics'" helped to defeat many of the old and worthy
politicians such as Governor Pat Brown of California, Senator Paul
Douglas in Illinois, Senator Kenneth Keating of New York, President
Lyndon B. Johnson, and Vice-President Hubert Humphrey.

I.abels like '"conservative'' and '"liberal'' have fallen into

question, and party heads now urge both conservatives and liberals to

58Arthur Schesinger Jr., '"The Statesman," Playboy, XVI

(January, 1969), p. 242.
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join the ranks of moderation. Both Barry Goldwater and Nelson
Rockefeller have been criticized by the Republican party for being too
"extreme. ' This has also been the cry of some Democrats, leveled
at both Southern segregationists and Northern integrationists., As

Gene Wyckoff states in The Image Candidates, '. . . it is now common

campaign practice for candidates to subdue their party identity so that
voters will be less prone to think in terms of the 'Democratic candidate’
or the 'Republican. ! n>9

For several reasons the influence of issues on election outcomes
seems to be declining. (1) Political questions are becoming too complex
for ready statements, and former philosophies and cliches no longer
satisfy. The public realizes that neither government action nor great
amounts of money, upon which past political dialogues soared, are
sufficient to meet most problems that arise. Generally, the best stand
is to stay loose and general on the issues. (2) To stay ''moderate,’
the candidate assumes middle-of-the-road positions and avoids the
extrerﬁe. The image is centered around projection of an attitude toward
public affairs and an emphasis on personal character and charm, rather
than on a detailed set of platform promises and emphasis on specific
programs.

Perry feels the trend toward personalized politics will hasten as
management and consulting firms expand and as party politics contracts,
He quotes Pennsylvania state senator Robert P. Casey as saying,
"Politics is changing tremendously. The old ways no longer work.

. . . You have to use the new sophisticated techniques, the polling, the

59Wyckoff, p- 5. 60Kimball, p. 15.
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television, the heavy staffing, and the direct mail., You can't rely any
more on political organizations. They don't work any more. w61

Campaigns today are big business, that cost approximately one
million dollars for a U.S. senatorship or governorship of one of the
ten largest states. A businessman who invests this amount in a com-
pany has many consultants, and so the politician has professional
managers. The late Robert F. Kennedy made this clear in his lecture
at Skidmore College in February, 1967, when he stated:

. . . more and more, as our population increases, as the
problems of our society become more complex, and as the
cost of political campaigns continues to mount--it becomes
more and more clear that the package is often more impor-
tant than the product; that the perceived "image'" of a candi-
date is often more important than what he says.

That is one reason--1I believe--why political parties
are turnin% more and more to the pre-packaged, pre-sold
candidate. 0%

It is quite evident that the American people, attitudes, and
images have changed considerably in recent years. The political
organizations that once drew their strength from ethnic blocks have
also been altered. One of the largest and most important changes
brought on by the new electronic media is the role and image difference

of the politician. To some the present day political leader has

charismatic authority and uses the media techniques to win support.

Charisma. --Although there were many charismatic politicians
before television, the electronic media has intensified the personality

impact on politics. A feature of charismatic authority is that it remains

61Quoted by James M. Perry, The New Politics: The Expanding
Technology of Pclitical Manipulation, (New York, 1968), p. 42.

62Qu.oted by Kimball, p. 157.
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¥
alien, if not hostile, to the normal economic processes. In politics it

assumes a variety of forms such as the demagogue, social dictator,
military hero, and revolutionary. 63 It implies whole-hearted devotion
to the leader and is founded on emotion rather than rationality, since the
force of activity rests on usually blind, fanatical trust and unrestrained,
uncritical faith. Chrisma implies a break with legal and traditional
continuity, challenges established order and customary restraints,
overturns institutions, and appeals to new concepts of human relation-
ships. The set boundaries and norms are established by the authority of
the self-appointed leader according to the demands of the mission. The
leader is prepared to ostracize his followers who refuse to follow in
whatever direction he alone specifies.,

A charismatic leader's influence is greater if he places him-
self outside any political grouping. His following is adventuresome
because it courts failure, is constantly obliged to discover new impetus
and motives for enthusiasm to confirm its power. Theoretically, the
horizons for the leader and group are unlimited as long as the followers
remain loyal and the group continues to grow. As soon as doubt sets
in, the power and authority collapse, and the followers return to a

65

normal, stable, everyday existence.

63

Max Weber described ""charisma'' as '"'"The exceptional
quality of a person who appears to possess supernatural, superhuman
or at least unaccustomed powers, so that he emerges as a providential,
exemplary or extraordinary figure, and for this reason is able to

gather disciples or followers around him.'" Julien Freund, The
Sociology of Max Weber (New York, 1968), p. 232.
64

Ibid., p. 233.

651bid.‘
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Charisma can be good or evil, constructive or destructive,
because it is generated not only by the personality of the leader, but also
by the image he represents in his followers' imaginations at a partic-
ular point in time and space. Political charisma, as noted, is charac-
teristic of social change. The leader usually emerges in an atmosphere
of crisis or frustration, or during a time of unresolved conflict or
threatening disaster. The following often takes political form just as
a general weakening in the political fabric occurs, and the leader, in the
group's image, anticipates the next stage in national history.

The danger of a politician and his rhetorical charisma or
demagogy is apparent. The followers develop quasi-religious attitudes
formed by conversion that does not go deeply into the dispositional
structure, nor does it last. The flamboyant oratory and the display of
a radiating personality incorporate the mass into a great national effort.
The clamorous demands and expectations which are raised far exceed
the possibility of fulfillment. The followers tend to believe the per-
sistent grievances are the deliberate action of the demagogue's
oppontents. Frustration and conflicts result and momentarily produce
changes which, if continued, impede the growth of a progressive, modern
political order.

The structure of the political discourse, such as the length of
communication, the absence of dialogue, and the belief the audience is

on a lower level than the leader, promotes the need for exaggeration

66Kimball, p. 126.

67Edward Shils, Communications and Political Development,
edited by Lucian W. Pye (Princeton, 1963), pp. 64-67.
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and cliche,s. The use of ''charismatic terms' is not only important
but common. It was noted that the populace gives a leader with
charismatic authority power which is unexplainable through his personal
attr ibutes. A charismatic term has the same invested power. This is

explained by Richard Weaver in his book, The Ethics of Rhetoric.

It is the nature of the charismatic term to have a power which
is not derived, but which is in some mysterious way given.

. {thé] term is given its load of impulsion without refer-
ence, and it functions by convention. The number of such
terms is small in any one period, but they are perhaps the
most efficacious terms of all.

Weaver lists several examples of contemporary charismatic
terms. One of the principle words is ''freedom.' The greatest
sacrifices man is called upon to make are in the name of '"freedom,"
while the meaning attached to the word is quite obscure. The word
formerly meant a breaking loose from all anchorages, but it is exten-
sively used by modern politicians and statesmen in an effort to have
men assume more responsibility. Weaver continues by giving a
second example.

i

There is plenty of evidence that "democracy'" is becoming the
same kind of term. The variety of things it is used to symbol-
ize is too weird and too contradictory for one to find even a
core meaning in present-day usages. More important than
this for us is the fact, noted by George Orwell, that people
resist any attempt to define democracy.

Demagogy is appepted primarily as a fact of life that will be
amplified by wireless broadcasting; even today it puts to use the avail-

ability of the mass communication media. This is especially true where

68Richard M. Weaver, The Ethics of Rhetoric (Chicago, 1965),

pp. 227-228.

91bid. , pp. 228-229.
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the population is illiterate, geographically scattered, and the members
believe they must '""'mobilize'" for the progress of the country. But
the media that build up and makes famous a demagog and an ordinary
politician, havethe same power to destroy him if it is used incorrectly.
Today he cannot rely on using the media as a helpmate, he must master
them.This is especially true of television. In this cool medium the audi-
ence is an active constituent of the viewing experience, and only a cool
peolitician is accepted. For example, Hitler was a phenomenon during
the radio age, for both the medium and the messenger were '"hot."
Everything was said and done; nothing was left for the listener to feel,
However, Hitler over television today would be a failure because a
""hot'"" messenger is rejected over a ''cool” medium. This explains
the success of John Kennedy, who had a compatible coolness and
indifference to power, and who adapted fully to television. As McLuhan
said,
Any political candidate who doesn't have such cool, low-definition
qualities, which allow the viewer to fill in the gaps with his own
personal identification, simply electrocutes himself on television
--as Richard Nixon did in his disastrous debates with Kennedy
in the 1960 campaign. Nixon was essentially hot; he presented
a high definition, sharply-defined image and action on the TV
screen that contributed to his reputation as a phony--the "Tricky
Dicky'" syndrome that has dogged his footsteps for years.
In the next chapter it will be noted that Nixon finally understood the

media and changed his image, thus bringing success to his political

career.

701\/IaLrsha11 Mc Luhan, "A Candid Conversation with the High
Priest of Popcult and Metaphysician of Media, ' Playboy, XVI
(March, 1969), 6L
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Discussion on charisma has pointed to the leadership of many
politicians utilizing the mass media. The media are able to cause én
individual's defeat if he is unable to master them. Also advantageous
to the politician is a working knowledge and use of pseudo-events,
unique methods of spreading political messages via the media. The

particulars of these events are discussed below.

Pseudo-events, --"Fact or fantasy,'" states Boorstin, 'the

image becomes the thing. Its very purpose is to overshadow reality.
American life becomes a showcase for images. For frozen pseudo-
events. nft Politicians are products of their images. Because the image
\is a creation of the message, they tend to remake themselves in the
image other people have of them. Every politician lives a double life,

one through the mass media and the other in a private realm. The two
images do not always coincide because attitudes on the receiving end
vary. Although television appearances, formal speeches, and press
conferences project broad outlines of ideas, character, and responsibility
(each of which is vital for image building), the settings are necessarily
artificial. The images gained from private confrontations result in
impressions that travel by word of mouth,and by political columns

ending in the minds of the public. Consequently, the politicali man has
found it advantageous to create his own events or happenings. Daniel J.

Boorstin, in his book, The Image: A Guide to Pseudo-Events in America,

describes how the '""public image' is formed and used through

71Boors‘cin, The Image, p. 197.
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"pseudo-events.!'" He defines ''pseudo-event!" as merely a false event
or one intended to be deceiving.

Boorstin begins with the assumption that Americans are living in
a world of unreality, or illusion, and they often accept pseudo-events in
place of real events, for two reasons. We are ruled by extravagant
expectation

(1) Of what the world holds. ©Of how much news there is, how

many heroes there are, how often masterpieces are made, how

exotic the nearby can be, how familiar the exotic can become;
of the closeness of places and the farness of places,

(2) Of our power to shape the world. Of our ability to create
events when there are none, to make heroes when they don't
exist, to be somewhere else when we haven't left home. Of our
ability to make art forms suit our convenience, to transform a
novel into a movie and vice versa, to turn a symphony into
mood-conditioning. To fabricate national purposes when we
lack them, to pursue these purposes after we have fabricated
them. To invent our standards and then to respect them as if
they had been revealed or discovered. 72

Boulding and Lippmann both believe the American public has
demanded and expected news from the mass media. Today, because of
the overabundance of things to learn and know, or, as McLuhan calls it,
"information overload,'" we expect to have news at our finger tips at
all times. This includes the most recent ''news' from the breakfast
newspaper. The radio then fills the gap of '"news' since the morning
newspaper went to press, and in the evening we expect to be brought
up to the hour with national, then state and localynews via television
and radio. Our magazines and journals must have some ‘'news' in
order to sell. And so reporters, in all media areas have been required

to "make news!" when none was available.

"21pid., pp. 4-5.
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If he cannot find a story, then he must make one by the questions
he asks of public figures, by the surprising human interest he
unfolds from some common-place event, or by ''the news behind
the news. ' If all this fails, then he must give us a '"think
piece'--an embroidering of well-known facts, or a speculation
about startling things to come.

The news individuals make, and the events they create are not
real,for there is a 'tantalizing difference between man-made and God-
made events.'" Boorstin lists six characteristics flmt a pseudo-event
possesses:

(1) "It is not spontaneous, but comes about because someone
has planned, planted, or incited it. Typically, it is not a train wreck
or an earthquake, but an interview. w4 The difference is evident; the
first two are natural or God-made phenomena. Typical examples are
the modern Presidential press conferences, national radioyand TV
programs such as ''Meet the Press' or ''Face the Nation.' In each
case the participants are selected for their newsworthiness and dra-
matic interest. The events are often planned for their dramatical
ability. '"A television debate between candidates can be planned to be
more suspenseful (for example, by reserving questions which are then
popped suddenly) than a casual encounter or consecutive formal speeches
planned separately."75

(2) "It is planted primarily (not always exclusively) for the
immediate purpose of being reported or reiaroduced. Therefore, its

occurrence is arranged for the convenience of the reporting or repro-

. . 76 . .
ducing media. " The time schedule is arranged for the mass-media

"31bid., pp. 1-8. "1pid., p. 1L,

">Ibid., p. 39. "ori4., p. 1L
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deadlines. ''News releases'" or '"Press conferences' are scheduled in

the morwing in order to be on the streets in the "Evening Special' or on

the Huntley-Brinkley Report or the Walter Cronkite evening news. Often

the image maker saves the press material until late at night to produce

a greater impact the next morning. Politicians commonly present duel

or triple pseudo-events. They call a press conference to announce a

later press conference when ''additional news' will be distributed. Other

announcements are given out in advance '‘for future release'" and

written in the past tense to imply the event has not yet occurred when the

announcement is made. '""The National Press Club in its Washington

clubrooms has a large rack which is filled daily with the latest releases,

so the reporter does not even have to visit the offices which give them out. nwl?
(3) "Pseudo-events can be repeated at will, and thus their impres-

sion can be re-enforced. n’8 Eisenhower's favorable public image gained

importance because of James Hagerty, his White House press secretary.

Twice a day Hagerty held an informal press conference and produced a

steady flow of ""news.'' He was also adept at timing the release of big

and favorable stories to blanket unfavorable news. When the President

took prolonged vacation trips to Augusta or Gettysberg, Hagerty took along

pre-prepared executive orders, appointments, and reports which he

issued carefully on a day-to-day basis to make news. 9 Douglas Cater

remarked on this practice. '"Hagerty has made of public relations an
"Mbid. |, p. 19. "8lpia. | p. 39.
79

Walter Johnson, 1600 Pennsylvania Avenue (Boston, 1960), p. 322.
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end in itself rather than a means to an end. . . . For prolonged periods,
he has attracted public attention away from compelling problems of
leadership with a succession of makeshift and inconsequential diversions. "

(4) "Pseudo-events, being planned for intelligibility, are more
intelligible and hence more reassuring. n8l Merely the information received
from the media gives the receiver a sense of intelligence. Although the
public is often incapable of judging intelligently the major issues of a
campaign, they are allowed to at least judge the effectiveness of a TV
performance.

(5) "Pseudo-events are more sociable, more conversable, and
more convenient to witness. Their occurrence is planned for our con-
venience. 182 The thick Sunday newspaper comes on a lazy morning;

TV entertainment programs are scheduled to appear after the dinner
hour for further enjoyment.

(6) "Finally, pseudo-events spawn other pseudo-events in
geometric progression. They dominate our consciousness: simply because
there are more of them. n83

The general public has become so accustomed to the world of
pseudo-events that a public speaker's deviation from the advance text of a
speech can '""make news' and create additional pseudo-events. President
Johnson's famous last words on March 31, 1968, caused such a stir: "I

shall not seek and I will not accept, the nomination of my

80Dougla.s Carter, The Forth Branch of Government (Boston,

1959), pp. 163-164.

1Boorstin, The Image, p. 39.

82Ibid. » p. 40. 83Ibid.‘
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party for another term as your President." From the closing words,
to the ad-lib period by news commentators, to the days of questions and
answers, one pseudo-event called for and required another.

Successful politicians in the past few years have used many
pseudo-events to create a desired 'public image.' At the height of
the Cuban crisis in 1962 President Kennedy placed Secretary of
Defense Robert McNamara before a nationwide television audience for
a program devoted to the Russian-built missile sites. The program was
designed to create more than ''news;'" it was an official explanation,
and it offered a word of reassurance to a troubled nation. Also in 1962
several American newsmen in Berlin, to gather information from
refugees about conditions in East Germany, made contact with young
men who were digging a tunnel under the dividing wall., The newsmen
financed and photographed many aspects of their work,including the
actual digging. After returning to America the team added a sound
track and produced a very factual 'news' program.

Perhaps one of the best examples of a '"public image'" created
from a series of pseudo-events took place at the University of California
in February, 1964, when President Johnson staged the first event in
his long drive to create an American '"'public image'" on Vietnam.

.. [i:t is] first and foremost a contest to be won by the govern-
ment and the people of that country for themselves. . . . but
those engaged in external direction and supply should do well

to be reminded and to remember that this type of aggression is
a deeply dangerous game,.

84George R. Kernodle, Invitation to the Theatre (New York,
1967), p. 590.

85Phi1ip Geyelin, Lyndon B. Johnson and the World (New York,
1966), p. 188.
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To inform unaware newsmen of the meaning, he sent White House
Press Secretary Pierre Salinger around the press room to elaborate
on the phrase and its meaning. Salinger advised the speech meant the
United States might feel compelled to expand the war to North Vietnam,
or even China,to fulfill its commitments.

Some interpreted the message to be intended for Hanoi, but
Johnson achieved his purpose. To an estimated seventy-five per cent
of the American public, who were unaware the United States was
militarily involved in Southeast Asia, the press publicity accomplished
the desired backlash and set the stage for the second pseudo-event,
This was a news conference by Dean Rusk,called to play down any fear
or speculation on the part of the public that the United States might
""go North. 186 Next, thé President himself announced that the
conclusion was an extreme misinterpretation of his text.

For the next few months the administration continued to play
this game, keeping the information before the public with the help of
the mass media, Finally, the facts were driven home, and a public
image began to formulate.

The alert politician employs pseudo-events to create the desired
image by playing on the attitudes of the voter. The design is related
to the voter's view of himself, his society, the political and party
system, and the politician. Occasionally, the events are aimed at
special individuals or various groups, but more often toward the
general public. They reflect conditions that prevailed in the past,with

expectations of the future.

86Ibid.
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Pseudo-events are often employed in image formation, and
contain six characteristics. They are not spontaneous; nor are they
planned for the purpose of being reported or reproduced. They are
repeated at will, reassuring, more convenient to witness, and finally,
they are capable of spawning other pseudo-events,

The purpose of this chapter has been to develop a theoretical
viewpoint of '"the image' and its role in politics. The image belongs
entirely to the individual voter and becomes ''public' only after it is
shared. The concept is dependent upon the total process of perception,
cognition, interpretation, reaction, and attitude-attitude change.

The image theory was developed by three men. Walter Lippmann
interpreted it as the picture or ''stereotype' in the perceiver's mind,
while Kenneth E. Boulding sees it as an individual's subjective know—
ledge that governs his behavior. To Daniel J. Boorstin the image has
five characteristics: it is synthetic, believable, passive, vivid and
concrete, and simplified.

Because of attitudes, the image in the political sphere is a
determiner of individual and public voting behavior. However, it is
constantly changing, and is dependent upon the dimensions of time and
space. Although it uses all forms of mass media, it is crystallized by
the electronic medium of television.

The new medium has altered the political image, and is ushering
in the "New Politics," characterized by instantaneous mass participation.
The personality impact is intensified, and the charismatic leader is

common, although the "cool'" medium finally destroys him just as it
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helped to create him. Pseudo-or false events are useful tools,and are
employed in the formation and continuation of the image-making process.
The following chapter will apply this theoretical construct to

the image of George Wallace in the 1968 presidential campaign.



CHAPTER III
THE "IMAGES"” AND GEQRGE WALLACE IN 1968

The image of George Wallace, its conception, formation, inter-
pretation, and influence,will be viewed from three perspectives--the
ideological, personal, and technical dimensions. Following a brief
summary of the campaign tactics and sequence of events, this study, in
the first place, will discuss the nature of Wallace's ideological posi-
tions and the effect of these positions on the voter. Secondly, the per-
sonal image of Wallace and its place in time will be examined. Finally,
a technical discussion illustrating his failure in utilizing the mass media
will conclude the chapter.

The Wallace organization had a blueprint designed for a victory
in 1968. Several plans were structured,which determined the pattern
and growth of his party and campaign, and throughout the election year
new assessments were made to determine if revised plans of strategy
needed to be implemented. His communications implanted appropriate
images into the minds of his followers, but as time progressed these

impressions vacillated considerably.

The Wallace Campaign
The dream of becoming President had been in Wallace's mind
for years, and the possibility of its becoming reality was apparent follow-
ing his strong running in the 1964 prirnaries. This established his posi-

1

tion as the "Southern leader.” On February 8, 1968, at a press
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conference in Washington, D. C., he formally announced his candidacy
as the nominee of the American Independent Party, The third-party
movement had begun in 1966,and by the summer of 1968 was established
in all fifty states of the Union. This enormous and virtually impossible
task (because the election laws and requirements of each state differed)
proved to the nation that Wallace and his group had the resources, talent,
skill, and energy to withstand the pressures of a strong two-party

system.

The plan for his campaign centered around four primary points: ) \\,,L
(1) place Wallace and his party on the ballot in all fifty states; (2) cap- |
ture the 270 electoral votes necessary for election; (3) capture the siz-
able "blacklash' vote from whites in the North, especially those areas
torn by racial violence, and (4) create considerable stumping outside the
South and as much nation-wide television exposure as funds would per-
mit., 1 By Novernber 5 all but the second and third stages had been
accomplished, and a firm foundation for future politicking had been estab-
lished. The movement shrugged off claims about third-party candidates
never being elected president,and contended the organization would be
built across the country to attract dissidents from both Democratic and
Republican ranks, and would be a powerful political force not only in .
1968 but also in the future, 2

In early 1968 Wallace discussed the issues of the campaign with

James Jackson Kilpatrick.

1"A New Look at Wallace--What He May Do to the Election, "
U. S. News, LXIV (January 29, 1968), 56-517,

®Ibid., p. 57.
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What are the issues going to be in 1968? ., . . Schools,
that'll be one thing., By the fall of 1968, the people of Cleve-
land and Chicago and Gary and St. Louis will be so god-damned
sick and tired of Federal interference in their local schools,
they'll be ready to vote for Wallace by the thousands. The
people don't like this triflin' with their children, tellin' 'em
which teachers to have to teach in which schools, and bussing
little boys and girls half across a city just to achieve '"the proper
racial mix." ., . . I'll give you another big one for 1968: law
and order. Crime in the streets. The people are going to be
fed up with the sissy attitude of Lyndon Johnson and all the intel-
lectual morons and theoreticians he has around him. They're
fed up with a Supreme Court that ., . . it's a sorry, lousy, no-
account outfit. . . . Housing? Sure, that'll be an issue . . .
any time the Federal government lays down the law for people
« « o fixing the terms and conditions on which they can sell their
own homes. . . . Folks won't stand for it. And there's nothing
about the sale of private housing in the Constitution either. . . .
Vietnam? Yeah ., . . well, I think we've got to pour it on. We've
got to win this war ., . .

The early dramatic weeks of April allowed the first half of the
campaign to be fought on Wallace's chosen ground. President Johnson's
withdrawal, the assassination of Dr, King, the riots, and even the first
faint prospects of negotiations in Vietnam increased his appeal to mil-
lions of voters. The theme of the times became his theme: law and
order. 4 In crisis he felt that Americans had attempted to hold on to
some cohesive image of their land. His pledge, especially to the hard-
working, tax-paying, middle-class majority was '"to give the average
man on the street a chance to regain a voice in government, n3

Wallace decided early in the campaign to go to the public in

order to build a favorable national image and forge a new coalition of

3Quoted by Theodore H. White, The Making of the President--
1968 (New York, 1969), p. 346. - T

4
v Lewis Chester, Godfrey Hodgson and Bruce Page, An Ameri-
can Melodrama: The Presidential Campaign of 1968 {New York, 1969),
pp. 262 and 289, o

5"A New Look at Wallace," p. 57.
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the discontented and disaffected. Since he did not have funds tomatch fhose of
other contenders using mass media, his exposure to the public was via
appearances and speeches. He enjoyed this type campaigning because

H In

he was gregarious,and easily "identified" with '"the common folks.
face-to-face encounters he communicated simple solutions to contem-
porary problems, and olks" responded enthusiastically at the dismay of
his rivals. His messages conveyed favorable impressions to his fol-
lowers, who welcomed them. Minor modifications of the individual
voter's knowledge structure took place, and the messages stablized

the desired image.

Although the movement's popularity in April showed a Harris
poll rating of 12 per cent, it was still regarded as a comic side-show
throughout the spring of 1968. The assassination of Robert Kennedy
brought a jump to 14 per cent, and by the end of the violent Chicago con-
vention Wallace was polling 18 per cent, The upswing continued to 21
per cent in mid-September, and expectations were set at 30 per cent by
election dawy if fhe trend continued, This would mean political disaster,
because no presidential candidate would have an Electoral College
majority,

Wallace was elated and delighted in telling his audiences, "My
candidacy reminds me of the old joke that begins, 'They laughed when
I sat down to play . . .' Well, neither Mr. Nixon nor Mr. Humphrey

are laughing much anymore. n? By this time he had established a

6Archiba1d M. Crossley and Helen M, Crossley, "Polling in
v 1968, " Public Opinion Quarterly (Spring 1969), pp. 12-13,

7Fort Worth Star-Telegram, October 20, 1968, p. 6 A,
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definite image of a strong third-party contender, and few people,
especially politicians, were laughing.

In referring to the high standing in the polls, he believed he was
not only '"telling the people what they wanted to hear,'" but was also
representing 'the mainstream of American thought.'" He reinforced
the image by saying:

. . . there are more of us little folks with right instincts and

common sense. . . than there are of the left wing theoreticians,

briefcase-totin' bureaucrats, ivory-tower guideline writers,

bearded anarchists, smart-alec editorial writers and pointy-

headed professors who can't even park their bicycles straight.
The optimism was shortlived. After the first week in October, the
movement was declining to defeat. Factors contributing to the

decline and defeat are discussed throughout the remainder of this

chapter.
Ideological Dimension

’I_'_h_g Issues

Basic to all organization is an ideological foundation which
serves as a justification for subsequent actions, an explanation of the
results, and a basis for making organizational decisions. Accordingly,
* Wallace's campaign organization had an ideological structure. For ease
in examining this philosophy and subsequent images, all candidates can be"’
placed on an imaginary political continuum. Generally, pollsters placéd
Hubert Humphrey, the liberal, to the left of center. Nixon, the mod-
erate, stood just to the right of the political center, and Wallace, the

extremist, stood a good distance farther to the right. These positions

8 bid.
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fluctuated during the campaign according to the perception of the

individual voter at the time, however, after the close of the campaign

candidates could once again be placed in that general order.
During the campaign Wallace's entire platform was arranged into
W v

a compact oration tagged '"The Speech,'" which included Vietnam, the

Civil Rights Act, Watts rioting, the U.N., and Stokely Carmichael. The

speech had no continuity other than Wallace's enthusiasm for com-

municating it. The speech did reveal the conservative attitudes he was
stressing and fell in line with his position on the political continuum.

His biggest attraction was the stand on '"law and order," and in regard -

to this he stated:

We've got to change some of the decisions of the courts that
have handcuffed the police and all law enforcement in our
country. We've got to make it possible to put a criminal behind
the bars. I don't mean that we must create a national police
force- ~I'm against that. . .

As President I would stand with the police. And when
the states called upon the Government for help,. . . I would
respond with sufficient troops to quell any domestic disorder
and to make it safe to walk the streets of our cities.?

In widening the gap between the other two contenders and himself he said:
When both national political parties say we've got to remove the
cause of rioting, looting, and burning, they're saying that these
anarchists have a cause. This cause is nonsense. If police ran
things for two years we'd get these problems straightened out. 10
In contrast to Wallace's stand, Nixon promised to establish a

cabinet-level council to coordinate Federal policy on crime, use wire-

tapping, and increase police educational programs. Humphrey

9"George Wallace Tells His Plans," U.S. News, LXIV (June
17, 1968), 59.

OJames H. McBath and Walter R. Fisher, "Persuasion in
Presidential Campaign Communication, ' The Quarterly Journal of
Speech, LX (February, 1969), 21
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defended Supreme Court decisions, proposed more Federal aid to courts,
and urged law enforcement agents to'. . . use minimum force.
make arrests rapidly and in sufficient number to stem the tide of vio-
lence. . . . rather than shooting. nll

On Vietnam Wallace's position was equally as simple and con-

servative,

I E/Vallacé_" feel that there are diplomatic and political considera-
tions involved in Southeast Asia, but I think the over-riding one
is that of the military. In my judgment there can be a military
conclusion in Vietnam. . . . If the peace talks fail, we ought to
lean on the Joint Chiefs of Staff and win this war militarily., And
we ought to tell our allies, "you've got to help us if you use our
money and our nuclear shield, and if you don't help us you will
have to pay back what you owe us, and we've going to cut off
foreign aid to you.

Nixon, on the other hand, favored a bombing halt in North Viet-
nam if American lives were not endangered, de-Americanization of the
war, and a role in postwar Saigon government for "any individual' who
rejected the use of force. Humphrey stated he would stop the bombing
of North Vietnam if Hanoi gave optimistic signs. He also called for a
gradual withdrawal of American troops and free elections in South

13

Vietnam.
On sleeper issues such as arms control, Wallace advocated
waiting 'a while'" on ratification of the nonproliferation treaty but speed-

ing up construction of anti-ballistic missile (ABM) installations. On

11The Sunday Oklahoman, November 3, 1968, Sec. A, p. 29.

v 12Michael DeForrest, editor, George Wailace: A Rebel and His

Cause (New York, 1968), pp. 28-29.

13"I—Iow the Candidates Differ on Issues, " Newsweek, LXXI
(November 4, 1968), 37.
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this issue Humphrey's sentiments were almost identical, while Nixon
urged prompt ratification and limited ABM deployment. 14 Wallace
orated little on such complex and detailed matters as taxes, fiscal pol-
icy, foreign trade, or economic questions in general. Where both Hum-
phrey and Nixon had a battery of economic advisers, he stood alone. He
felt politicians in the past had complicated solutions to simple problems,
so he desired to portray the image of & man who had "simple solutions
for every situation,'" and these seemed guaranteed to eliminate or mini-
mize the problems,

His position on taxes was simple., They were too high., Tax
exemptions should be revoked for non-profit foundations, and tax incen-
tives for industry building in rural areas should be invoked., He also
believed the poverty: program had put too much emphasis on integration
and should be abolished,with the money spent instead on trade schools,
"The free enterprise system had alleviated more poverty than all the

federal programs combined, n15 This approach to "

simple solutions"
soon prompted a number of voters to accept the man and his ideological
ima ge.

Although George Wallace campaigned under the banner of a "law
and order" conservative, the real issue that caused his image and popu-

t

larity to sk yrocket was "forced integration.' This caught most politi-

cians and commentators by surprise. The third-party operation trans-

ferred many of the techniques and devices of Deep South provincial

14Ibid.

15"’Wa11ace Stirs Them Up, " Business Week (September 14, 1968),

p. 36.
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politics to the national scene. T}jfci"fact that m11110ns of squtherne»rs and
northerners saw the North as still being the enemy in the raging war
be;ween the states Became evidelnt as his po’pul;ari»ty grew, Wallace
ideﬁﬁﬁed the origin of his movement when he séid,"This movement

had its start in the Deep South, I'd like to appeal to the soul of the South

w16

so we can join together and go out to the rest of the country and win.

1

This play on "racial fears” was a common appeal used by all skillful
Southern politicians., A»s Robert Sherrill says, '"He BN'allace] was more
successful than others in previous eras only because the dislocation of
the black people and the inability of the nation to absorb these unhappy
wanderers had panicked so many white non-Southerners. nl?
Wallace had used almost identical words in 1963, as he talked to
Alabama and waved the banner of segregation, but in 1968 he discovered

a different language had to be used to reach the nation. As Chester,

Hodgson, and Page pointed out in An American Melodrama, "he had

learned to adapt to Northern sensibilities, one of the oldest devices in

the Southern politician's armory. He talked in code, nl8 The single

speech he had tempered and forged af't’enlr" several s;earvs work was the

.s ar;ne, but the words "segregation, " "Nigger," and "nigra" dropped out
of his public vocabulary, Once during the campaign he admitted, "I
don't talk about race or segregation any more, . . . We're talking about

law and order, and local control of schools, not those other things, nl9

In their place were added the words "Negro" (knee-grow), '"black-people;"

16Quoted by Robert Sherrill, Gothic Politics in the Deep South
(New York, 1968), p. 303,

Y104, “®mia., p. 279, 19 Quoted by Sherrill, Ibid., p. 662.
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and statements like the following appeared: "I have never in my life
made a speech that would reflect upon any one regardless of their race,
color, creed or‘nai-:ional origin and I don't intend to do so., n20 His cam-
paign material and especially the ""biography" presented Wallace in a
pro-Negro light, but his statements indicated a different attitude. He
promised to bring about repeal of all laws that were being used to force
integration. These laws included forced integration in school districts,
forced bussing of children, forced restriction on a home owner in his
choice of a buyer or renter for his property, and opposition to increased
Government efforts to force neighborhood integration. Richard Nixon
also expressed opposition to ""forced integration' and the use of public
funds to bus children from on neighborhood to another. Hubert Hum-
phrey, on the opposite end of the continuum, was seen in many voters'
eyes as united with the administration.

George Wallace from the beginning had a strong base in the South,
especially among the unhappy people who longed for the days of white
supremacy. Hi:§ rhgtoric was aimed at this base and coded forv accept-
ance byi the remainder of the nation. He sought to form a new coalition\:
of t};e discontented and disaffected but his hopes required approval by |
blue-collar workers in the northern and western urban areas, and the
white minority groups. Since he received only 13.5 per cent of the
electoral vote and 9,5 million popular vodtes, it is evident that his image
was accepted by a small amount of the electorate but rejected by the

majority. Those who favored Wallace found his attitudes on the above

George C, Wallace, "Quotes from Speeches and Interviews,"
The Wallace Campaign, Montgomery, Alabama, p. 1.
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issues in harmony with their own. The following section describes the
attitudes of these people and also those who rejected the image of

George Wallace.

Attitudes _clf:' the Electorate toward Wallace

The public image of each candidate fluctuated, especially those
of Wallace. Firm ideological polarities of left and right did not crysta-
lize except among his mo st militant supporters. Instead, the Vietnam
War and the race issue overlapped and combined with different constituencies
of his campaign to produce a sharp rise in the polls. The sudden decline

and resultant figures indicated that the position shift was not permanent.

Deep South. --The appeal of the Alabamian was strongest in the
Deep South, v;/here he swept all electoral votes with the exception of South
Carolina. His showing there was at the expense of the GOP party, which
carried the South in 1964 with Barry Goldwater. In that ;section of the
country a politics of resentment on the race issue was operating. The
less well-to-do working class and lower middle class were stirred by the
Negro revolution, its liberal and radical white supporters. They
responded to Wallace out of respect, trust, and a mutual communicating
ability. He spoke to them directly as one of them. 21

Throughout the remainder of the country he also drew moderate
support, his appeal being weakest in the New England and Far West

regions. In these areas precinct data indicated he drew most heavily

from sections ordinarily expected to vote Democratic. This generally

21David Riesman, "America Moves to the Right," New York
Times Magazine (October 27, 1968), p. 69.
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constituted a protest and renunciation group who were "out of sympathy"
with the administration and all its works., The vote in large part was
undecided but would probably have gone to Nixon if Wallace had not been
on the ballot, %

When Wallace was polling only five per cent, his strength in the
North was attributable to Birchites and Goldwaterites. However, as it
approached 20 per cent he was drawing a crosslash between two kinds
of voters: first, the middle-class conservative and independent voters,

many of whom had supported McCarthy; and second, the white working-

class Democrats.

Middle-class conservative and independent, -- The proportion of

independent voters in the electorate had risen rapidly between 1964 and
1968 to an all-time high. Generally, they were found among the young,
better-educated, and more affluent. They represented a segment alien-
ated from the rest, A CBS pre-election poll estimated that 43 per cent
of the Ame rican electorate would have preferred a different choice among
candidates.

Two similar polls, one by Louis Harris and the other by George
Gallup, also measured the extent of political disaffection, Gallup indi-
cated 15 million registered Americans "sat out' the election either from

lack of interest in politics or from dissatisfaction with the three candidates.

v ZzAngus Campbell, "How We Voted--And Why, ' Nation, CCVII
(November 25, 1968), 551, o

23Wa1ter Dean Burnham, '"Election 1968: The Abortive Land-
slide, ' Trans-Action, V (December, 1968), 21,
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A majority of 54 per cent in the latest post-election survey said they
had split their ticket and voted for candidates of different parties.

Many of these independent voters; feeling alienated from the
mainstream of society, adopted the image of George Wallace and his
party. They considered him an estranged and persecuted politician who
would give '"his last full measure of devotion'" for America. Theodore

H. White brings this out in his book, The Making of the President 1968.

"There was always a grand sense of persecution among the Wallace
workers, a nearly religious faith that everyone was against them but
the people, and that the saving of white America from the pointy-heads
was a cause greater than politics. n&s

For many of the independents a drift to George Wallace was the
only means of registering protest against the ''Old Politics." Commenta-
tors and politicians expressed astonishment that voters who supported
Kennedy and McCarthy in March could switch to Wallace in September,
but during this period, as Arthur Schlesinger Jr., writes, '"The Wallace
effort for a moment moved beyond its racist base and became a resposi-
26

tory for general resentment and rancor throughout the land. "

-
»

A large percentage of the voters who accepted Wallace's image
were the discontented middle-income whites. Many were well dressed,

well housed, and relatively well educated. They were Irish, Jewish,

Z4"Unjus:t and Unequal," The Nation, CCVII (Decembef 30,
1968), 708.

®>White, p. 347.

26.Arthur Schlesinger Jr., '"The 1968 Election: An Historical

Perspective, " Vital Speeches, XXXV (December 15, 1968), 151.
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Polish, Italian, and a few Negroes. Many were more anti-Johnson and
anti- Humphrey than pro-Wallace. The net family income was under
$6,000 a year, a meager amount to run a house and car an<'i support a
husband, wife and two or three children. The Wallace man lived in a
comfortable home near the central city where the crime rate was high
because Wallace was the first politician to say ''your wife can go to the
supermarket without fear of molestation when I'm President. ne?
Although opportunistic, that promise communicated much to the Wallace
man. He also believed another promise: ", . . a man who works 25 years
to own his own house ought to be able to sell it to whoever he wants to. n28
Although the citizen was probably for civil rights at one time, he now
feared Negroes might move into his neighborhood and force him to

sell his house at panic prices.

He believed Wallace would support ''the inalienable right of a
parent to decide where his children should go to school." This was
important because he could not afford private schools, and the schools
in central cities were inferior. He believed the '""pseudo-intellectuals, "
the '""guideline writers,'" and 'the ivory-tower editorialists'" were his
ecnemies, the ones who advocated integrating schools, open housing, and
restricting the police power. Appealing to the middle-~class conserva-
tives and independents, Wallace backed up his claim with a typical self-
serving example. "There are 535 members of Congress and a lot of
these have children too. You know how many send their kids to the

29

public schools in Washington? Six. '

v 2'7Stewa:rt Alsop, '""The Wallace Man," Newsweek, LXXII
(October 21, 1968), 116.

28 1id. 291hid.
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White working-class democrats, --A few of these Democrats

were demographically marginal Democrats, according to Edward
Schneier. They were registered with the Democratic party but their
economic, social, and ethnic characteristics could normally be asso-
ciated with Republicanism. In times of discontent they could be expected
to vote Republican or not at all, but the Wallace candidacy allowed them
to express their hostility to national policies without severing their
traditional party ties.

Oliver Quayle and his associates, in compiling a study of Demo-
cratic defections to Wallace, identified more clearly the defectors. The
study was conducted in late July and early August among a cross-section
of voters in seven mid-western and mid-Atlantic states. The findings
suggested that Wallace Democrats were more likely to be from blue-
collar, and to some degree, farm families, union members, middle-income
(union wage level) workers, and white citizens.,

In the early months of the campaign Wallace sliced away at the
labor vote, and by early September he had what appeared to be a solid
group of union-member votes. A private poll taken by Walter Reuther's
eastern directors of the United Auto Workers,in Connecticut,disclosed
a 30-per cent preference for Wallace over all other candidates, 32 A

poll in the UAW New Jersey plant on August 17 gave Wallace a land-

slide win of 430 votes compared to Nixon's 92, In Willow Springs,

3O]EJcilward Schneier, "The Scar of Wallace, ' The Nation, CCVII

{(November 4, 1968), 456,

V‘31”Campaign 1968, "' Atlantic, CCXXII (November, 1968), 14.

3ZDaily Oklahoman, August 24, 1968, editorial page.
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I1linois, the vote was 315 for Wallace and 33 for Nixon., 33 These polls
indicated to Humphrey that Wallace was taking votes not only from the
Republicans but also from the Democrats who usually obtained 70 per
cent of the union vote. A Newsweek poll on October 31 had the follow-
ing report:
At the moment, Humphrey appears to be hurting most in
the longtime bastion of Democratic strength, the rank and file of
labor, with Wallace doing most of the damage. HHH's chances
here depend largely on the success of labor leaders, most of
whom support him, in smothering the emotional Wallace surge
with traditional bread-and-butter appeals and griding the third-
party vote back 8 or 10 points from its 24 per cent level. 34
Several reasons were listed by August Scholle, president of the
Michigan AFC-CIO, for the defection to Wallace: (1) a rapid influx of
young workers who "take all their benefits for granted" and replaced
veterans; (2) a general "lack of loyalty and respect" existed for those
who fought for labor's goals in the past (Johnson and Humphrey for exam-
ples), and (3) a general unrest and rebellion had been caused by the
Vietnamese War, increasing taxation, and other factors.,

Other analysts argued the separation was caused by racism. The
white workers felt excluded from the two-party system because extra
attention was being paid the Negro. They complained Negroes were

hired "without being qualified;' to comply with government rules under

the civil rights law, Fears for their jobs and seniority were increased

33"Worr-ying about Wallace," The Nation, CCVII (September 2,
1968), 165,

34”1968'5 Voting Patterns, " Newsweek, LXXII (October 21,
1968), 31.

35B. J. Widick, "Why They Like Wallace, " The Eiﬂ)n, CcCcvil
(October 14, 1968), 359. “
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when ghetto jobless were hired and trained for jobs that would elevate
them above unionists having several years seniority,

In establishing an image that would be acceptable fo these labor
voters, Wallace characterized himself as a lifelong friend of the working
man with a record of "unbroken opposition to anti-labor legislation,"

In supiaorting this image he promised to (1) prohibit government inter-
ference in the internal affairs of labor unions; (2} support legislation to
provide an equitable minimum wage and desirable working hours, and
(3) stop government agencies from any coercive action in strike settle-
ments,

The Farm Journal, November, 1968, expressed suspicions that

Wallace also had a strong hold on farm votes. A sample of 1134 farmers
taken from coast to coast in September found Nixon with 52 per cent,

Wallace 32 per cent, and Humphrey 16 per cent, 38

Other supporters, ~-Wallace aimed his communication at the

subjective knowledge structure or "image'" of his audiences, for he
perceived they had mixed images of '"fact'" and "value' on t};e cause and
'future of freedom and prosperity. Besides the support inthe Deep
South and the crosslash between the middle - class conservative, inde-
pendent voters, and the white working class Democrats, Wallace had

minimal support from other groups of individuals.

36”Worrying about the Wallace Impact, " Business Week

(August 17, 1968), p. 98.
3

7Oklahoma City Times, October 23, 1968, p. 7.

38 Claﬁde W. Gifford, "How Farmers Will Vote," Farm Journal,
XCII (November, 1968), 30.
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Gallup found his support was stronger among voters between the
ages of 21 and 29 than among older voters, speculating that the young
voter took the security of his job for granted. He had never been in a
recession nor worried about being laid off, because unemployment
compensation would suffice. The older voter, who had memories of the
Great Depression and the recession of 1958, was unable to completely
abandon class politics. Issues like minimum wage, Medicare, Social
Security, and right-to-work laws still had a definite image in citizens'
cognitive structure. Schneier concludes:

Wallace offers a new politics, a politics of conviction, of

limited interference in people's lives. It is a politics that will

not trouble people with issues like poverty, urban renewal or

rent subsidies that are irrelevant to their day-to-day lives; a

politics that will keep such troublesome phenomena as narcotics,

crime, peace demonstrations and college protests out of sight. 39

Nation-wide police-department support for Wallace was so preva-

~lent that the New York Times reported he had captured 'the cop vote, "

in the same way they had referred to '"the Negro vote'" or '"the Labor
vote. 40 Negroes and laborers identified with his image of ''law and
order" and liked his stand against Supreme Court decisions on the

handling of accused persons and their confessions. They also praised
his belief that police could quell riots if only they were left to do their

job without political interference.

Final Outcome. —'-George Wallace finished an extraordinary cam-

paign on November 5, although he was a loser. He established a definite

_398chneier, p. 456.

0
Harry Bruce, "The Future as Fascism," Saturday Night,
LXXXIII (November, 1968), 19.
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image during the campaign, and although the election returns do not say
why he was defeated, several facts concerning his ideological image may
be discerned by examining some unusual aspects of the vote,

Although his crusade for "law and order" turned out to be pri-
marily a sectional movement, he managed to carry five Southern states
and 45 electoral votes. His thinly veiled segregationalist crusade did
not go over well in the North, but he did make surprising incursions
into the union vote and ethnic populations which were edgy over black
rebellion and black crime. He captured 22 per cent of the Italian-Ameri-
cans and 17, 8 per cent of the Slavic-Americans. Most of these votes
were at the expense of Humphrey, He also drew a surprising 13 per
cent of the Jewish vote, principally from Nixon. Hé showed better
among the relatively affluent than among the poor, mainly because Hum-
phrey as a Democrat had already made enticing promises to the poor,
and they hardly felt Wallace could top these vote offers.41 As for racial
justice, Samuel Lubell said:

. « . the Wallace movement may have had the useful effect of

making many voters think about the consequences of their preju-

dices, Wallace tempted them for a while; but then in the end
drew back, and Wallace's appearance contracted rather swiftly
to the lower Confederacy. 4z

This change in voter action displayed voter images of value and
their change during the campaign. In the early monthssome were out-
raged because of various riots,and blamed the Negro. As months passed,

deep-rooted voter attitudes caused messages from other candidates to

Vi
v 41"The Anatomy of the Vote, " E\Tewsweek, LXII (November 11,
1968), 35,
4

2Schlesinger, "The 1968 Election, " p. 151.
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be viewed in a different light. The first impulse of the Wallace
supporters was to reject the pre-offered information that Nixon and
Humphrey communicated,as false. They refused to believe the personal
image of the racist or segregationalist Wallace which many possessed.
But as they received other messages contradicting their images from
friends and the mass media, they began to have doubts., Before election
day they had revised their images completely or decided that although
one campaign promise might be good, others would do severe damage.
At this point they reacted according to their attitudes,

One such image change was evident with the selection of Curtis
LeMay. At the time of selection, Wallace's popularity was at an all-time
high, but soon after it showed heavy defections. Part of the blame was
laid on the image of LeMay as a nuclear bomber., Many referred to the

1

two as the "bombsy twins.' The message that contributed to the over-

throw of Wallace's first image was given by LeMay in a news conference
upon accepting the nomination. He stA:ated he "would use any weapon we
have in the arsenal if necessary' although he '"did not believe we need
to use nuclear weapons in Vietnam . . . If necessary, I would use any
thing we could dream up to end the War.“43

This was the big "turning point" in the decline from the 21 per
cent polling peak, for soon after many deserted the Wallace ranks with
statements like the following, "He and LeMay want to blow everybody
up." The voter who feared riots in the streets, mass tantalization of

the police, disruption of education and cities in flame, was unwilling to

accept the possibility of another fear, namely the use of nuclear weapons

43The Oklahoma Daily, October 4, 19068, p. 4.

v 4E4“‘The Anatomy of the Vote," p. 35.
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in Vietnam, Desertion in Wallace's camp was nothing more or less
than the decision on the part of an electorate to go patiently and cau-
tiously toward maintai;ning equilibrium,

In the end he received a much smaller farm, rural, and small-
town vote than expected. The election also reflected a polarization of
Democratic power in "liberal" and labor-union areas of the North., The
labor union swing from Wallace to Humphrey was attributable in part to
anti-Wallace activity by union leaders, but finally the alienated and
apathetic Democrats decided it was better to support their party's ticket
than to abstain or to take a gamble on Wallace., These Democrats found
their images of Wallace and his movement supported by attitudes that
were still anchored to the Democratic party. They were afraid of the
change that Boulding discussed:

We are so accustomed to change in our society and have institu-

tionalized it to so great an extent that we do not realize what a rare,

difficult, and utterly incomprehensible phenomenon it is, Any change
from settled ways of life involves a fearful plunge into the unknown.

It will not be undertaken unless either there is great dissatisfaction

with the existing routine or unless there is something in the society

which puts a high positive value on change itself,

This was also true for the majority of independents, the self-
styled marginal Democrats and Republicans. Voices of leaders whom
they respected and admired coaxed them back into the fold. Senator
Kennedy invoked the names of his late brothers and called for repudia-
tion of Wallace's third party "for the health of our country and our future
as a nation.'" He addressed his plea to the Wallace supporters who once

46

supported his late brothers.

45Kemne‘th E. Boulding, The Image: Knowledge in Life and
Society (Ann Arbor, 1956), pp. 93-94. -

46

Oklahoma City Times, October 24, 1968, p. 1.
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Barry Goldwater, who stood in the same political position as
Wallace only four years earlier, also joined his Republican party in

urging repudiation of Wallace. In an article for National Review he

said, '. . . some conservatives are thinking of expressing this judgment
(sick Americd by voting for George Wallace. Don't make the mistake

of thinking that such a vote is going anywhere but right down a rat-hole. w47
As the fighting continues during negotiations, we might expect a decline
in public approbal as the public again focuses on the results of the
fighting--casualities, for example--and not the tactics by which the

war is being fought at the moment. 48 Richard Brody also pointed out
that if ". . . dissatisfaction with the Johnson administration's Vietnam
performance grows, we can expect a substantial number of Democrats
to vote contrary to their basic party loyalty. 49 He insinuated that from
the results of polls, "apparently party identification was still quite

high, 'and a change in the war situation would bring the rebellious Demo-
crats back to vote for Humphrey. Louis Harris indicated that this occurred
as a bombing halt over North Vietnarmn was being announced by the White
House, only five days before the election. He found this had a "sizable
impact" on women voters, and '"the bombing halt took a great deal of

the sting out of the Vietnam issue [for Humphrey.] 150

7Barry Goldwater, '"Don't Waste a Vote on Wallace,!" National
Review, XX (October 22, 1968), 1060,

48Richard A. Brody, '""How the Vietnam War May Affect the
Election,' Trans-Action, V (October 1968), 23.

49

Ibid., p.22.

*%iElection Aftermath--The final Results, " U.S. News, LXV
(November 25, 1968), 38. -
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Attitude alignment of several groups made it impossible to accept
or even consider George Wallace and his American Independent Party,
The young and radical militants had an image that the institutions in
America were organized to shut them out. The ultra-radicals believed
that exclusion was inevitable in a system controlled, as they believed, by
a military-industrial complex. Mark Rudd, of the Columbia Students for
a Democratic Society (SDS), viewed the Vic;tnam War ''as an inherent part
of the political-economic system that dominates our country. n>l As the
perception of the estrangement grew more acute, many of the irrational
students began to contemplate destroying the establishment through violent
revolution. This group would never have considered Wallace, and consequen-
tly, constituted many of the demonstrators at the campaign rallies. With
the knowledge they were helping Wallace gain votes and in the face of
ejection by police, they continued to protest. One demonstrator spoke for
all when he said, "You have to show that there are people against him. n>2
The Negro race constituted another minority group which could
not accept nor vote for George Wallace. They were fearful of Wallace
and his racist image, and nervous about Nixon. Although they were
apathetic throughout the campaign, they flocked to the polls in record
numbers in some areas to give Humphrey a near-100 per cent share of
the black vote. >3

The two-party system the majority knew and trusted so well had

proven itself too many times. The voters were unwilling to sacrifice

51Schlesinger, "The 1968 Election, ' p. 151,

52
""Wallace and His Folks, " Newsweek, LXXXII (September 16,

1968), 18.

"The Anatomy of the Vote, " p. 35.
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for change and accept a president from a minority third-party move-
ment. Wallace discovered he was wrong in his repeated declaration
that ''the rednecks' outnumbered the others. The election outcome
showed few surfacing currents of revolutionary sentiment despi;ce all
the talk by militants. The country that was supposedly torn apart in
spirit survived the test while the ima ge of George Wallace carried him

to defeat.

Personal Dimension

George Wallace realized at the outset of his campaign that he
must create a definite personal image that would adequately blend with
his ideological image. He worked hard and fast to give the country
impressions he considered essential in an election year. One of his
main problems, however, was overcoming the personal image he had
established in the past years. He realized that a time of natural frustra-
tion called for an image of trust, competence, honoAr, and patriotism.

This is the type of personal image he tried to convey, often without
success. Although his true ideoclogical followers had this picture of
their candidate, scores of other voters received an altogether different
image.

This section discusses the personal image of the candidate, George
Wallace, as the electorate saw him. It is important to remember when view-
ing the personal dimension of the image that temporally it encompasses the
past impressions, the present picture, and the imagined future impression
of the individual; therefore, a candidate is concerned not only with his
present image-making process, but also with reconstructing past

impressions and creating favorable personality projections for the future.
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The early career of George Wallace established an undesirable
image which he often tried to erase with soft-spoken overtones through-
out the 1968 campaign. During these years he had two interested
audiences, The first was the local crowd,which consisted of fellow
Alabamians, This group soon grew to encompass the Deep South., Their
image of Geor ge Wallace was created and fed by the mass media. The
second group, a national audience, received their first impression of
Wallace through symbols of the mass media as he stood in the school-
house door in 1963, For many in both the local and national audiences,
Wallace became a topic of dinner-table conversation and barbershop
gossip. The image became stahilized through the years as the Governor
occasionally created headlines to keep his name before the public.

As he set out on his march to the White House in February, 1968,
he re-established his position in the Deep South and then began creating
a new image for the nation. His third-party movement was "a movement’
of the people." He addressedw his bid for voters to ''the little fellow'" and
e;ﬁphasized the theme: "Can a former truck driver who is married to a
former dime-store clerk and whose father was a plain dirt farmer b;e
elected President of the United States? The answer is--yes. n>4

He sought the support of the '"little fellow, ' the average man on
the street, the textile and steel mill employce, the barber and beauti-
cian, and the town policeman. Many of these accepted the Wallace chal-~
lenge because they identified with him, He was the little guy, the '"small
fry"rin each of them that still rebelled against established laws and old

politics. His movement symbolized their distrust and concern for

54"A New Look at Wallace, " p. 57.
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America's decaying standards, but primarily, he was their leader, a
champion of the oppressed who went forth in battle for them. He
attacked the position of the powerful establishment that had aroused the
fears and anxieties of many. When those in power fought back he was
subdued for a time by their tactics and superior weapons, but his faith-
ful followers knew he would once again attack the fortresses of the mighty
and in the end defeat their enemies, winning a great victory for the com-
mon people, the '"little fellow. n25

As their great leader, Wallace was quite capable of waging a
political, social, and moral battle. In his early youth he had acquired
the title of "a fighter.' Those who loved and admired him hung affec-
tionate nicknames on him: "The little Judge," acquired from his early
fights with federal judges and "The Barbour Bantam," {from his earlier
ringside days. To this group he was their "ideal man," and they reacted
to him with total involvement and identification.

Those who had no affection for Wallace tagged him differently.
He started as a Southern rebel to overthrow not only the two-party
system but the nation's established form of law and order. This image
was adjusted in relation to both parties as ''the spoiler,' after President
Johnson's withdrawal from the campaign. The image of Wallace openly
defying a court order to integrate a public school was vivid., They saw
him as a defender not of individual rights, but of states rights. @ When
he denounced '"Big Government,' it was not the unlimited, arbitrary
power of the state being denounced, but the centralization. They felt
he desired to place this same unlimited, arbitrary power in the hands

of fifty small governments.

551bid.
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Their image was a man whose appeal elicited fear and insecurity
from the minds of a frustrated, bewildered, and angered audience. The
people could sense that something was terribly wrong in their country,
and they knew something should be done about it, but they had no idea
what to do, In his identity he interjected a tone of violence and hate,
Robert Sherrill emphasizes this by observing: ""Talking violence, he is
a man whamviolence follows and whom others expect to breed violence and
to perish violently, n>6 Chester, Hodgson, and Page also support this
claim: ""Wallace took a good deal of care to avoid actual incitement to
violence. . . . Nevertheless, the flavor of Wallace's language was unmis-
takably violent. n>7 In his rallies he often transferred his personal image
of hate into the audience by using hecklers as scapgoats,

One such example was recorded by Walter Goodman at the Fort
Wayne, Indiana, rally. The dissenter was a well-built, clean-shaven

youth who stood his ground with his sign raised high. Whenever Wallace
began to speak the youth cried he was a liar, a dirty racist,and should go
back to Alabama. Goodman in his article for Dissent, November, 1968,
explained the audience reaction.

Here was the enemy, and despite mollifying words from the

candidate, voices began yelling back, "Sit down and shut upl"

At one point hundreds of people on the main floor were on their.

feet, shaking fists at the lone protestor and screaming "OUT!

OUT. OUT." For those moments the hatred was electric. There

were several attempts to grab the cardboard sign from his hands,

and a couple of men with battery in their eyes were held off by
uniformed guards. Finally, after the youth still holding his now

ragged cardboard as high as his arms would reach, walked down
the center aisle and took a seat close to the platform, Wallace

56She rrill, p. 313.

57Chester, Hodgson and Page, p. 283,



104

had the police escort him out of the auditorium, He left peace-
ably to cheers, howls, and catcalls, and the speech proceeded,
but the memory of this protesting student and his kind hung over
the rest of the evening like an unexorcisable spirit at a revival
meeting. . . . His hated image ran through Wallace's speech,
not only in the form of the unwashed demonstrators . . . but in
the form of the bureaucrats ., . . E':Lnd:[ the guideline writers with
pointy heads. 58

Theodore White also sensed the impression of hate in Wallace's
image, ''The Wallace campaign, as it developed, made decent people
ashamed to stand with George Wallace; itdegraded their sense of them-
59

selves as Americans because it gave them no other cause but hate,"

Harry Bruce, in his article for Saturday Night, November, 1968,

drew an analogy between Hitler and Wallace over the hate aspect,
Y, . . it's interesting that, during terribly troubled times, both men
used effective oratory to give people targets of hate. Hitler also
exploited the shame felt over a lost war, the love of a glorious and mys-
tical national past, and the promise of resurrected national strength. 160
Millions of Americans are ashamed or confused over Vietnam, yearning
for the imagined simple virtues of a glorious and mystical national past,
eager to hear in the demand for law and order the promise of resurrected
national strength.

A majority of those uninfluenced by Wallace regarded the man as
being supported by the "right-wing'" movement. His support of Barry

Goldwater in 1964, and his aid from the Ku Klux Klan while running and

serving as Governor, added to this image. Wallace undoubtedly had the

v 58Wa1ter Goodman, ''"George Wallace on the Stump, " Dissent,

XV (November-December, 1968), 489.

>9White, p. 350.

6OBruce, p. 20.
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following of many right-wingers during 1968, Robert Shelton, the Klan
Imperial Wizard and high czar stated, "We made him Governor and we
must make him President. w61 J. B. Stoner, the leader of the anti-
Semitic, anti-Negro National States Rights Party, also endorsed Wallace.
""Our slogan is the same as in 1964, Governor George C. Wallace--Last
Chance for the White Vote. 162 Other right-wing movements also
reportedly followed in his footsteps. Among these were the White Citi-
zens Council, John Birch Society, Liberty Lobby; Law Enforcement
Group, Americans for the Preservation of the White Race, Minutemen,
American Nazi Party, Christian Crusade, and We the People. Of all
these groups Wallace repudiated only the American Nazi Party. 63

Many who feared Wallace's affiliation with the "right-wing" were
reminded of the phenomenon of Joseph McCarthy and his '""Communist
conspiracy.'" An article in Atlantic, November, 1968, discusses the
comparison,

Wallace, for all that he is, a chauvinistic "rightist," does not

hawk war loudly--Joe McCarthy didn't either. Both were

shrewd in disassociating the unpopularity of war from their rant-

i{lgs, fa?'d both a.rrived ?n a Wz.ir—.wet?.ry scene. Thfay purgzed a

ine of little resistance: the conjuring up of conspiracy.

Throughout the campaign many debated if Wallace was 'liberal"
or ""conservative." While his rhetoricresounded with fiscal conservatism,

his past record and image gave a different light to his person. During

his period in the Alabama legislature he was one of the mo st liberal

61Quoted by Sherrill, p. 352. 62_1})_%(_1.
V63 . C e e . .
James Silver, "An Ex-Mississippian's Reflections on Wallace, "
The New Republic, CLIX (October 19, 1968), 18,

4 Campaign 1968, " p. 14.
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members. Representative Paul Findley (Republican), from Illinois,
charged Wallace with being a fiscal liberal in a House speech on Octo-~

ber 3, 1968. He quoted the Congressional Quarterly reporting that

during Wallace's four-year term, 1963-1967, the state spent more money
than under any preceding Governor. The Quarterly quoted a member
of congress as saying: "He's a fiscal liberal if I ever saw one. . . . He
doesn't turn down a nickel of federal matching funds on anything."

When one examines Wallace's ideological stance he finds the posi-
tion involved spending more money and not less. An editorial in the

Oklahoma City Times, October 25, 1968, indicated his plan included an

increase in Social Security benefits at once and expansion of Medicare
dramatically, He would also "push for full employment with a warmed-
over WPA," The editorial concluded: "Some voters apparently listen to
Wallace's racial stand and interpret that as conservatism, but his
programs--past, present and future--bear marked resemblance to the
New, Fair and other Deals,™

In many ways Wallace's personal image was ambiguous., He
orated to audiences on issues without the public knowing where he stood,
In the campaign everything was simplified; in " The Speech'" things were
always reduced to simple terms, but this was only an overshadowing
image that covered up what was really there——raéisrn. Although Wallace

contended he was not racist, few politicians took as strong a stand

against the civil rights movement, and he took few steps to change what

6
5Paul Findley, quoted, "The Life of George Wallace," U. S,

News, LXV (October 28, 1968), 46,

66Ok1ahc>_gg City Times, October 25, 1968, p. 42.
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. . ., 6
he admitted was a widely held view that he was racist. 7 One very con-
servative magazine supporting Wallace admitted he was a segregationist,

Wallace's stand has been remarkably consistent throughout the
years in which he has been nationally in the public eye. He is
generally labeled, by his foes, as a "racist" and "'segregationist, "
He is not a "racist, ' but he is a '""segregationist." Wallace plays
down his segregationist views outsjde of the South, knowing that
he is going to win points that way.

White did not distinguish between the terms "racist" and '"segre-
gationist,'but bitterly defined Wallace as the former.

George Wallace was an unabashed racist, . . . was and is a
racist., He believed, and believes now, that black people are
biologically and genetically an inferior species of the human
race. He believes that segregation best preserves the values
of both black and white races. . . . For him, Negroes have a
particular way of life with which whites should not interfere; nor
should whites permit Negroes to interfere with their ways of
life. . . . "You must be careful," said a Southern reporter,

"to make clear that Wallace isn't a hater. He dogsn't hate
Negroes, He's a segregationist, not a lyncher,"

This "racist image"

undoubtedly cost Wallace many votes in the
end. But Whte calls attention to the 4,1 million supporters of Wallace,
"Despite all the influences of the media, all the pressure of their labor
leaders, all the blunders and incompetence of the Wallace campaign,
they had voted racist. w10 |

Sherrill gives an interesting picture of the followers who did
adopt the '"racist" image, '""His popularity became increasingly tumul-

tuous, more open, adulatory, almost religious. Like the followers of

Mohammed, those who 'Stand up for Alabama' believe that anyone who

67”Wallace Stirs Them Up, " p. 36.

68Susa.n L. M. Huck, "Mr. Wallace--A Hard Look at the Candi-~
date, " American Opinion, XI (September, 1968}, 38.

9 White, p. 345. "Omid., p. 369.
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falls in battle against the 'pointed heads and social engineers of Wash-
ington' will go straight to a segregated paradise. n?l

The majority of those that finally voted for Wallace did so, in

A 1

part, beééuse of his stand on ""race." True, Wallace did believe in
segfégz‘i’tivbn, but fnany z;lso had one final image of tIAn’er man. They saw
him as a segregationist second, a demagogue first. T2 .

Of all the presidential candidates, in the fall of 1968 only Wal-
lace could be called charismatic. He often presented this image under
the veil of a demagogue. His campaign in every way fits the description
of a charismatic leader presented in Chapter II. Consider the campaign,
which was perhaps the most amateurishly organized drive of any serious
candidate that had been mounted in modern American history. Many
cities had no Wallace headquarters while others had several, and all
were competing for funds and attention. Nor had any of the members of
his staff had previous experience in national politics. 3

Wallace untraditionally defied the two-party system, raising the
specter that no one would be elected President. Many who knew him
best described him as "a consummate demagogue who tells the people
exactly what he believes most of them want to hear and does not hesitate

to reverse his position on any question if he thinks it will mean more

7
votes, "

Leherrill, p. 306.

72Chester, Hodgson and Page, p. 269,
73”Wa11ace’s Army: The Coalition of Frustration, " Time, XCII
(October 18, 1968), 15.

"0Klahoma City Times, October 29, 1968, p. 24.
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Wallace made excellent use of charismatic terms, In many
speeches he emphasized the word "freedom."' This had been a key term
for the Civil Rights Movement, but Wallace employed the word in a dif-
ferent light, He implied that citizens must be free to use their own
property as they saw fit, » Other charismatic terms described by
Lawrence W, Rosenfield as "god~terms' were "states' rights, " "local
government, " "good people," and "law and order, n76

His charisma evolved as a result of social and ideological cir-
cumstances, Tlese included the daily tensions of racial conflict and
the threat of atomic holocaust., The frustrating Vietnam War and the
weakening anchors of the political system also were influential; however,
he was ultimately destroyed by ineffective use of the media which lelped
to create his image, Toward the end, his personal and ideological images
diminished as his publicity increased,

George Wallace presented both an ideological and personal image
to the electorate in the 1968 presidential campaign, These images were
accepted by over a million American voters and rejected by the rest,
Among the personal images projected were "supporter of the little fel-
low, " "hate monger," *"right winger, "™ "liberal, ' "conservative, " "racist, "

"segregationalist,™ and finally, "charismatic demagogue,"

The public has a "public image" of each presidential candidate,

which influences their vote, This "image' really becomes more impor-

tant than the actual personality of the candidate because it continues

75.]'. J. Makay, "George C, Wallace: Southern Spokesman with a

Northern Audience, ' Central States:.Speech Journal (Fall 1968}, p. 206,

L.awrence W. Rosenfield, '"George Wallace Plays Rosemary's
Baby, " The Quarterly Journal of Speech, L'V (February, 1969}, 37,
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influencing the people when the candidate is bodily absent from their
midst, If the public can accept the image, they buy it, enjoy it, and
identify with it. Several million purchased the public image of George
Wallace. Many others perhaps would have accepted it if it had been pre-
sented more convincingly, This is discussed in the next section, which

deals primarily with the technical aspects of the 1968 campaign.

Technical Dimension

The presidential campaign of 1968 was dominated by the new
electronic media, Various studies have indicated that the Nixon cam-
paign was organized in a manner which utilized the media fully, unlike
the campaigns of Humphrey and especially Wallace, which were poorly
organized, This section examines the technical aspect of the image-
building process via the media in the campaign of George Wallace and
offers suggestions how this dimension contributed to his loss. References
and comparisons are made to Nixon's campaign since it demonstrated the

theory postulated in Chapter II,

A Campaign of Pseudo-Events

All politicians use pseudo-events to their advantage in moderate
numbers, but Wallace employed considerably large numbers, The most
obvious was the campaign rally and its repetitious pattern. Every aspect
of the event was designed to stimulate a patriotic mood in the audience,
Country band music relaxed the crowd and gave the "Wallace Girls"™
(who were discreetly combed, lightly lipsticked, and with hemlines just
above the knees) time to pass the plastic contribution buckets and

"pledge of support" fund-raiser pamphlets, Outside the meeting hall
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other workers sold Wallace hats, buttons, ties, bumper stickers, car

tags, posters, and banners. Literature included The Wallace Story, a

biography by Wallace's campaign manager, Bill Jones, and '"The Wal-
lace Record Newspaper' which included excerpts from his speeches,
favorable polls, and pictures of past rallies,

Before Wallace spoke, the national anthem was sung, invocation
pronounced, the Lord's Prayer recited, and "God Bless America'
reverently vocalized, This emotionally high point in the rally often pro-
duced patriotic tears, and helped in circulating the image Wallace por-
trayed of " The Patriotic Ame rican. w7

V' The speech, almost a repetition of the one which won him the
Governorship of Alabama, was also a pseudo-event. He added to and
took away from it according to the audience response, As Jules Loh
said, '"The evocative line is carefully honed and made a part of the
script., The audience response then becomes predictable, as though
orchestrated with a flourish of a rhetorical baton."

Early in the campaign his speech made an incidental reference
to tax-exempt foundations. The response was mildly favorable, so he
started naming the foundations--Rockefeller, Carnegie, and Ford. When
the applause increased he decided to tax those foundations,so ". . . maybe
they would quit recommending so-called welfare schemes that we tax-
payers have to pay for. n?9 With the applause even better, he delivered
his final attack, ". . . those multibillion dollar tax-exempt foundations

with their big ideas about paying people not to work and not to burn

77’Fort Worth Star-Telegram, October 20, 1968, Sec. A, p. 7.

T8 1bid. 79

Ibid,




112

down the country. n80 This time the applause became deafening, and
the crowd rose to its feet. In the same fashion his promise to station
troops in Washington "five feet apart with three-foot bayonets" became
"three feet apart with five-foot bayonets. n8

This process also worked in reverse. To early audiences he
declared, ". . ., if I become president and some anarchist lies down in
front of my automobile . . . it's going to be the last automobile he lies
down in front of. n82 When his image began tarnishing with accusations
of advocating street violence, he defensively claimed he had been mis-
quoted, and altered the line to read, ". . . it's going to be the last
automobile he will ever want to lie down in front of. n83

Many images of politicians, especially those that become celeb-
rities, are differentiated mainly by trivia of personality, This was
especially true of Wallace's vocabulary and southern drawl., His ora-
tory was full of humorous mispronunciations, colloquialisms, and color-
ful coinages of words which had the effect of ridiculing "those over-
educated ivory-tower folks who look down their noses at you and me and
call us rednecks, peckerwoods, peapickers and cra»ckers.”84

Another rally factor which Wallace adeptly used to his own
"image making'" advantage was the hecklers., They appeared at amost
every meeting and added variety to the otherwise canned and mundane

speech. During the speech they raised placards which read RACIST

GO HOME, WALLACE IS ROSEMARY'S BABY, SHOULD A MADMAN

8OIbid. 811bid.

8 8

2'Chester, Hodgson, and Page, p. 283. 3Ibid.

84F0rt Worth Star-Telegram, October 20, 1968, Sec. A, p. 7.
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HAVE A-BOMBS, or KILL FOR PEACE. When the demonstrations
seemed to be getting out of hand Wallace called for police action. This
gave him opportunity to demonstrate to his audience the method he
would use in handling the "law and order'" problem if elected president. 85
The event was also used to stabilize the mood for the remainder of the
speech, as it was found in the last section under his image of hate,

The image of a politician is actually a pseudo-event in itself and
spawns other pseudo-events, Every press announcement or advertise-
ment released leads to another event, whether it be a rally, speech, or
television appearance. Wallace utilized three of these methods
extensively.

The first event was an ordinary press conference which resulted

-

in a newspaper article. An example of this is taken from the Dallas

Morning News, and referred to an upcoming fund-raising dinner in that

city. The announcement also mentioned that Wallace "may reveal the
name of his vice-presidential running mate during E;hat visit] 186

The second type was a newspaper advertisement in the form of
a public opinion poll that showed Wallace winning by a ''landslide.” These
were labeled as ''polls you haven't been told about, " and implied that
Wallace was actually winning acros’s America, and that the established polls
were incorrect. However, close examination revealed that the polls were
inadequately sampled and taken in small rural cities, with private news-

paper reporters conducting the surveys. Many of these were undoubtedly

conservative papers such as newspapers from Rusk County, Texas, (East

85Goodman, p. 489,

86Da11as Morning News, September 12, 1968, p. 1,
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Texas) and the Daytona Beach, Florida, area, where '""Wallace wins 65
per cent of the vote, w87

The third type announcement was merely a newspaper listing of
Wallace broadcasting times and channels on television. Most of these
announcements also asked for contributions. 88

All politicians today make use of pseudo-events in their image-
building process. George Wallace in the 1968 presidential election cam-
paign was very adept at this and gained considerable recognition and
status because of the events. His constant quarrels with the press and
pollsters could be categorized as pseudo-events; however, the events are
being discussed separately in this section. His attitude about the press

as friend and foe and its importance in creating and destroying his public

image will be viewed in the following section.

George Wallace and the Press

Press as a friend and foe, --Wallace had many arguments with

the press during the 1968 campaign and on occasions called them enemies.
As all other political candidates, he had his few, friendly papers. This
fact is indicative of his large popularity in the South. Lord Windlesham

in Communication and Political Power, noted, that during the May 1963,

Birmingham, Alabama, race riots, the Birmingham News kept all men -

tion of the incidents off the front page. Ironically, reports issued from
Birmingham made the front pages of papers throughout the world,
Windlesham discusses this problem and its importance in viewing the

South's conservative attitude by saying:

87Da11as Morning News, November 4, 1968, Sec. A. p. 12.

88paily Oklahoman, October 24, 1968, p. 34.
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The real blockage has been not in preventing specific informa-
tion from being printed, but in preventing the emergence of any
alternative opinion on racial matters capable of commanding
respect. Tle traditional view has been reflected in the tradi-
tional press. The liberal view has had no competitive press to
be reflected in. The result of this lack of commercially com-
petitive situation has been the lack of a situation in which ideas
can compete. Even if there were a sizable number of people in
a town holding liberal opinions inclining towards integration, if
there was no communications medium to bring them together
they would not know it, 89

Additional information proves Wallace did have support from the

South's press, especially the press of Alabama. The Birmingham News

again distorted the facts on June 12, 1963, the day following Wallace's
""school-house door stand.' The paper headlined its report "Kennedy
Neglects Local Laws," and followed this up with another article on page
one, "President Lectures Nation on '"Rights’, "goThis action by the

local press also affected the television medium, Of the two television

stations in Alabama, one gave up its affiliation with CBS after the court

actions, and the other, an NBC affiliate, was owned by the Birmingham

News, 91 Alabama also forced both the New York Times and CBS News

out of the state for a period of over one year, and during that time

neither service could obtain first-hand information,

Press as an enemy. --Granted, the former Governor had conser-

vative followers in the press, but he also had enemies, and these often
gave him reason for complaint to the public. But like his other pseudo-
events, he turned this action into votes, In the early stages of the cam-

paign many newspapers, especially those in the North, played down their

89Lord Windlesham, Communication and Political Power
(London, 1966), p. 205,

90

9

Ibid., p. 209. 1hia., p. 210,
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coverage of Wallace, as a deliberate policy. This "silent treatment' by~
the newspaper media had to cease because the decisive polls rose from
nine per cent in April to 21 per cent in September. He could no longer

v be igno?ed. 92

The press suddenly began to overcompensate for its previous
lack of interest, and covered all of Wallace's rallies, This over publicity
caused a reverse effect, because his image was coming through too clear.
He was becoming a ''news piece' or a '"'novelty' that made good copy.
Newspapermen and television interviewers everywhere were seeking
him out to see who could relay to the public his most reckless utterances.
Wallace soon had the feeling he peaked too soon, for it seemed that increased
mublicity resulted in a decline of his image. This new media reaction
precipitated a radical reformation of his personal, political image, and
his behavior changed accordingly. However, it was too late; his popu-
larity in the polls had started diminishing already.

Several factors contributed to this. First, as it was noted earlier
in the "Ideological Dimension'" section of this chapter, an end-of-cam-
paign drive by Humphrey and his forces made a considerable impact
upon the voters. Secondly, Wallace attempted to change his strategy
which resulted in a loss of votes. Last, but not least, he did not
make proper use of the mass media during the election which prevented

his image from crystallizing in the minds of the electorate.

v 92Archibald and Helen Crossley, pp. 12-13,
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Wallace's Role H’_t_}l‘f "New Politics"

A new face in the middle of a campaign. --Gene Wyckoff stated

in The Image Candidates, "Upon occasion, . . a candidate can be so

strikingly characterized by other media prior to his exposure on tele-
vision that personable appearance and demeanor added up to naught, 093
This was especially characteristic of George Wallace's appearance on
television after his popularity started to fall, Through the "hot" medium
of the newspaper he communicated beautifully, but as a "hot" orator
over a ''cool"” television medium he failed. Rosenfield describes the
character of the man on television.' ""He startled a public unaccustomed
to stump-oratory ferocity, even as his anti-aggressor stance diminished
his persuasive potential, For a nation conditioned to the banal rationality
of television news interviews, the Wallace act was almost sensuous."94
He forgot that the b;poken word was more emotional than the written
word because it carried not only meaning, but the emotional character-
istics of the speaker. Wallace projected a negative type emotion, As
White stated, '""The media, trying to document the Wallace campaign in
words and pictures, began to spread the image of a man not mastering

95

disorder in the nation, but provoking it where he went, " This was

evidenced by resultant headlines, "Clashes Mar Wallace Rally in
Detroit, ' "Fights Break Out as Hecklers Disrupt Wallace Rally in

Texas,'" and "Tennessee Mob Beats Boy Who Sassed Wallace, n96

v 93Gene Wyckoff, The Image Candidates (New York, 1968), p. 150,

9Rosenficld, p. 41. 95 White, p. 364.

96114,
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The selection of LeMay added to the "hotness'" of his campaign.
Even LeMay's first press conference as a vice-presidential running
mate stimulated fear, As one reporter remarked: '""No scene was more
telling of the fear of LeMay than that which took place October 3 in
Pittsburgh. LeMay--just introduced by Wallace--~faced the press and
talked about the use of nuclear weapons as Vllace tugged nervously at
the general's sleeve in an obvious effort to 'tone down' the re:ma,rks."97

The "proper" image of a presidential candidate evokes emotion
from his electorate and ultimately endorses him. Defining the word
"proper'" is a politician's tedious but necessary game., At this task
Wallace failed because supporters re-evaluated his image and organiza-
tion and found it wanting., White again points out what resulted:

As media made clear the cold Wallace message, stripping

"folksiness" from him, those who could not accept the label

"racist" for themselves grew--and voters who thought Wallace

a "racist" rose from 40 to 51 to 59 to 67 per cent; in harmony,

those who thought of him as an "extremist'' rose from 51 to 56

to 62 to 69. Conversely, from his September high, Wallace

began to drop--from 21 to 18 to 16 to 13, 79

The public continued hearing the "hot'" oratory of Wallace who
accused the national press of treating him unkindly because its members
were ''liberal left-wingers." After his speech at Madison Square Gar-
den, he criticized the news media and said: " Ethe mediaj would rather
talk about the police and the few pickets but they don't intend to let

. 9
people know what you're saying." ? He also lambasted the polls

declaring them "liars . . . trying to rig the election and interfere with

97Oklahorna City Times, November 7, 1968, editorial page.

9SWhite, p. 364.

99Oklahoma City Times, October 25, 1968, p. 8.
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the voters rights to cast their vote in accordance with their true thoughts
or convictions. 1100 He assured his supporters would elect him because
the polls "lave been wrong before and are wrong again,"

Wallace changed images in tEe middle of a political game which
honors constancy and predictability.l He failed to gain the public's trust
in this area, but he also refused to acknowledge new facets of the polit-
ical game, His failure to understand and manipulate the characteristics
and tools of the "New Politics" and its electronic media made his defeat
inevitable. This final section examines the game rules of the "New

Politics" and how Wallace participated and lost,

What to do with the ""New Politics". -~ Certain interesting aspects

of the "New Politics" were demonstrated in the 1968 race. In White's
discussion of the media, he uncovers an important fact about George
Wallace's campaign.

George Wallace never understood the national press or
national television; wiser counsel than the country boys who
attend him might have polished or presented him better; wiser
planning might have made his last six weeks!' effort less of a
circus. Constructive thought might have given him just a touch
of that dignity which every American, no matter how primitive,
seeks in a President.

The use of amateur management and its effects on the campaign
were certain. Wallace's professional cadre was limited to long-time
personal aides whose loyalty was reliable, As popularity grew it became

apparent the group was too small to run a national presidential campaign.

But Wallace, who seemed to distrust strangers, refused to recruit new

lOODallas Morning News, October 29, 1968, p. 1.

0lyrhite, p. 366.



120

people. He operated the media without the guidance of communication
specialists’ expertise. Wyckoff pointed out the importance of having
adequately trained men., ''When an image specialist works with a top

man, he must work directly with that man . . . The specialist is, after
all, putting words into the candidate's mouth that must sound natural. n102 |
Nixon and Humphrey both used this technique and had public relation
firms handle their image making process, Wallace worked alone and
his media spokesmen were not as qualified as Nixon and Humphrey's
experts.

Wryckoff also stressed the importance of the material used on
television: ". . . something about image material that I have never for-
gotten, namely, that you cannot mix it with unstaged direct-to~camera
material on the same program without making the direct-to-camera

103 The

speakers seem more dull and pedestrian than they might be.
two leading candidates did not follow this pattern but Wallace did. His
commercials and programs mixed filmed shots from his rallies and the
candidate's direct-to-camera conversations. Consequently, he looked
rather unpolished in some of the homely five-minute films. At times

he apparently seemed dreadfully tired and sick of the sound of his own
voice.

Nixon's campaign in 1968 was a phenomenon of the "New Politics"
compared to that of George Wallace., The American Party in effect
represented an attempt to utilize the old style campaign (1900 Century
or early 20th Century) during the latter part of the 20th Century. Wal-

lace traveled the countryside "stumping' and trying to visit every state;

102 wyckoft, p. 39. 103114, pp. 28-29.
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Nixon carefully booked a campaign that would not fatigue him but would
provide maximum use of television and a wide latitude to his staff. He
covered only 31 of the 50 states, 104

White Wallace traveled alone with his unprofessional Alabama
friends, Nixon turned to media specialists., His "partners became stu-
dents of media politics especially attuned to the impact of television upon
contemporary attitudes, They discarded political fashions of a quitter
past, and they built their case upon cues provided by Nixon himself, 1105

Nixon jammed prime time with television announcements and
always pre seﬁted these in a cool, relazed, and conversational tone.

Wallace, on the other hand, was "hot" and lambasted all segments of

society, An article in the Daily Oklahoman, aptly describes the scene:

In a time when the public is demanding "coolness" from its
politicians, old fashioned '"hot" politicians like @Vallace] and
Humphrey--noisy, fast-talking, fervent--fail utterly to make
contact with the puhlic. . . . According to McLuhanesque 106
politics what is said is not nearly so important as how it is said,

In his book, Six Crises, Nixon describes his convictions regarding

the medium of television.

I believe that I spent too much time in the last campaign
on substance and too little time on appearance; I paid too much atten-
tion to what I was going to say and too little to how I would look,
Again, what must be recognized is that television has increasingly
become the medium through which the great majority of the voters
get their news and develop their impressions of the candidates,
There are, of course, millions of people who still rely primarily
on newspapers and magazines in making up their minds on how
they will vote. But the fact remains, one bad camera angle on
television can have far more effect on the election outcome than

V' 10%uThe Real Dick Nixon Stands Up, " Newsweek, LXXII

(November 4, 1968), p. 28.

1OSOklahoma City Times, November 7, 1968, Editorial page.

106Daily Oklahoman, November 8, 1968, p. 8.
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a major mistake in writing a speech which is then picked up and
criticized by columnists and editorial writers., I do not mean to
suggest that what a candidate says is not important; in a presi-
dential election, in particular, it should be all-important. What

I do mean to say is that where votes are concerned, a paraphrase

of what Mr. Khrushchev claims is an "ancient Russian proverb"

could not be more controlling: "one TV picture is worth ten
thousand words."

The culminating events for the campaign took place on election
eve when all three candidates took their final plea to the national audience.
Nixon and Humphrey presented two of the ""coolest' political programs
the nation had seen.,  They were simultaneous, two-hour telethons that
reached an estimated 48 million Americans., Neither man made speeches

nor promises, but presented a 'talk-session."

The mood was relaxing and
the vocabulary restrained. The final attacks upon their foes were color-
less, They were both sincere and friendly and articulated a common
touch.

Wallace also presented a final appeal. Instead of listening to,
hearing about, and reflecting upon the views of the voters on major
public issues, he made the mistake of thinking he had to educate and
reinform the audience, The 30 minute program consisted of introduc-
tions to his family and that of General LeMay, scenes from campaign
rallies, and a final segment that roamed over the following topics:
(1} We must wind up the war and bring our soldiers home. (2) Nixon and
Humphrey failed to solve our ills while they held the office of vice-presi-
dent, (3) Wallace can win as evidenced by assorted radio and newspaper
polls. (4) The pollsters want Establishment candid;ettes to win. (5) Smears

on Curtis L.eMay are resented. 108

107Richard M. Nixon, Six Crises (New York, 1968), p. 457.

108514 Political broadcast, NBC, October 27, 1968,
Rosenfield, p. 39.
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Wallace in the end was much too frank on the issues as he came |
over a '"cool" medium with a "hot" message. The final results showed
the most effective politician on television was "cool" and relaxed. He
found some of his supporters tired of hearing him 'tell it like it is, " and
the ma jority could not accept his ideological and personal images. He
did not use the media sensibly but projected a "hot" image of "hate and
fear.'" The voters were looking for a man whose image conveyed pro-
gressiveness, responsibility, and trustworthiness. By election day the

electorate was convinced that he was "trigger-happy," "

a nigger-~hater, "
very backward, and far too conservative and irresponsible.

An ironic event took place on the night of November 5, 1968,
George Wallace, who had traveled the length and breadth of America
to project the image of a true Presidential candidate, stood virtually by
himself. Of an expected 50, 000 election night ralliers, only 5, 000 showed

up. His political image could not have been bleaker, and a newspaper-

man replied, "He seems so all alone,"



CHAPTER 1V
CONCLUSION

The primary purpose of this study was to analyze and determine
the effect of George C. Wallace's image in the 1968 presidential cam-
paign and election, This purpose necessitated a two-fold approach.
First, a theoretical construct was developed to answer three questions
about the image and ultimately, how this image served as a tool in the
1968 elections. These questions included: (1) What is the nature of the
"image?'" (2) What is the role of the "image' in politics? and (3) How
is the "image' created? The second portion of the approach was an
application of the theoretical construct to the ideological, personal,
and technical dimensions of George Wallace's image.

The '"image' as defined by this author is the personal, subjective
interpretation of man's real and imagined world. The "image'" construct
developed in this study was drawn from theories of Walter Lippmann,
Kenneth E. Boulding, and Daniel J. Borrstin. Even though they defined
the image differently, all three approaches are related because they
involve processes of perception, cognition, interpretati.on, reaction,
and attitude-attitude change. The theories are especially complimentary
of one another when viewing public images in an election., Boulding felt
an image was a product of all past experience and subjective knowledge.
Being multi-dimensional it was subject to change and various interpre-
tations, Lippmann viewed the image as an oversimplified picture of the

world as man expects it to be in relation to his predispositions.

1724
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Boorstin approachea the image differently with an ethical connotation.,
He theorized that the image was an ethical ideal toward which man
should seek to attain., In Chapter I various means were discussed
whereby such images could be altered to fit political goals.

The "image' of a political candidate belongs to the individual
perceiver and is transformed into a public image when shared by the
public. This public image is the main concern of all politicians inan
election. They are not only concerned with its conception, formation,
interpretation, and influence, but also with those elements which change
it. Especially influential are the dimensions of time and space, The
former regulates images by events in the past, present, and future so
the meaning of a given image is altered by time. In addition, spacial
images are a function of the perceived distance between a person's posi-
tion and that of the position or person he was reacting to. Examples of
this concept were cited in Chapter I and serve to illustrate how images
of candidates are related to time and space.

Those voters who are not ego-involved with issues or have not
yet formed a firm political image of a candidate are susceptible to
politicians and rhetoricians who strive to create favorable images of the
contesting candidates or parties, In this age of electronics and techno-
logical advancement, the mass, "hot" and '"'cool, " media including radio,
national television, printed page, pseudo-events, and countless other
media, are extensions of our nervous system and serve as the main
implements for public ima ge creation. Older means of communication
such as political meetings, rallies, telephone canvassing, and local

newspaper propaganda are still employed, but the image is farther
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reaching, longer lasting, and more effective when modern mass media
are utilized.

Marshal McLuhan has been unofficially tagged as the father of
mass media and insists that effectiveness of communication is contingent
upon the basic understanding of its media. In this regard, he proposes

three main theses in his Understanding Media and The Medium is the

Massage, First, the media of communication are extensions of the
human personality and exert comparable influence. Secondly, media

can be divided into "hot" and "cool.'" The hot media convey direct infor-
mation to an individual with his participation at a low level. Communica-
tion with a ""cool’ media involves extensive participation of the recipient,
Consequently, a candidate who communicates a vehement political mes-

"cool" television is committing political suicide because the

sage over a
medium cannot contain the message. Likewise, it is unadvisable to project
a cool me ssage over a "hot'" medium such as radio. This leads to the
third principle which says the medium is the message, or the medium,
by itself, does something to an individual apart from what the message
is able to do.

The advent of ma ss media has ushered another dimension in the

political arena called "The New Politics,"

So strong is the influence of
the new media that political audiences even resent remnants of the old
political establishment. Accompanying the new system and changing
attitudes is the creation of stronger charisma politicians. They imply

a break with legal and traditional continuity, challenge established order

and customary restraints, overturn institutions, and appeal to new con-

cepts of human relationships. A charismatic leader's influence is
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greater outside a political grouping and usually emerges in an atmos-
phere of crisis or frustration. His charismatic jargon and demagogy
rhetoric heighten the audience’s emotional involvement and sometimes
create quasi-religious attitudes., From all indications in Chapter I, it
can be inferred that Wallace possessed such characteristics and created
similar mass-audience participation during the 1968 presidential cam-
paign.

Since politicians are products of their images and the image is
a creation of the message, they tend to remake themselves in the ima ge
others have of them. In this respect, the ""New Politics" has furnished
another tool in the pseudo-event or false event intended to be deceiving,
In an effort to make news of a candidate for a demanding public, reporters
often create news when none is available, The alert politician employs
pseudo-events to create the desired image by playing on the attitudes of
the voter about himself, society, the political party system, and the
politician,

The year 1968 recorded insurmountable political conflict. Presi-
dent Johnson had been unable to resolve the problems, and there was a
general tendency for the public to move right in reaction to his liberal
politics., The Democrats and Republicans were extremely divided yet
somewhat united in reaction to the present Administration's politics
and practices. This left a prime spot for Wallace wherein he emerged
between the two parties and began playing both ends against one another
on the political continuum saying there was no actual difference between
the two parties. He hurriedly seized upon the opportunity and offered

the public a third choice, The American Independent Party.
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The political climate was tense, and Wallace realized he
needed to project a definite and favorable ideological and personal
image in order to form a new coalition of the discontented and disaf-
fected citizens. His ideological image would contain justification and
explanation of his political actions and a basis for making decisions,
This image served as a nucleus for the campaign issues such as law
and order, Vietnam, crime, states' rights, arms control, and forced
integration were the most influential, The states' rights and crime
issues contributed most to the personalimage. Wallace assumed a
"conservative" stance on all issues, therefore, it forced Humphrey and
Nixon to move to the right of their natural positions on the political
spectrum in order to comply with voter attitudes reacting against
Johnson's liberalism,. As a result, the entire voting populace leaned
more heavily toward the right than would have occurred if Wallace had
not been in the race,

Attitudes of large segments of the electorate were firm on the
racial issues and Wallace's supporters, augmented by the so-called white
backlash, included Northern right-wingers, middle-class conservatives
and independents, and white blue-collar working Democrats, These seg-
ments represented 21 per cent of a popularity poll which, if allowed to
continue, may have put the Electoral Colllege in a deadlock allowing no
candidate to receive a majority vote--depending on their distribution in
the states, This issue of forced-integration caused his positive image
to soar, especially in his appeal to the "soul of the South,"

Ideologically speaking, Wallace's popularity as reflected in the

national polls, peaked then fell to 13.5 per cent in the final results,
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He did carry five Southern states and some minority groups scattered
throughout the nation. The bulk of his earlier popularity, however,
came from marginal Democrats who in the end returned to their party
or supported Nixon because they were not firmly committed to Wallace,
his party, and his positions., Instead of voting for an ultra-conservative
they settled for a more moderate conservative, Nixon, or voted the
party-ticket and supported Humphrey.

The development of Wallace's personal image was somewhat
related to his ideological image. He drew his greatest support from
the South which could identify with both his beliefs and his personal
style. The nation was aware of the Governor because of his "school
house door' stand and began forming a personal image of the man. At
first his presence was ignored in political circles, but when he estab-
lished the American Independent Party in 50 states and gained support
in the polls, political contenders began to worry., Although many respon-
ded to his ideological and personal images, the upswing in support was
shortlived because the people were not firmly convinced that he was the
man for the job.

In many ways Wallace's image corresponded to the theories
purported by Lippmann and Boulding in the theoretical construct of
Chapter 1. Lippmann stated the image in a person's mind was stereo-
typed and pversimplified to find identity in his world. Wallace allowed
voters to have this imple image. He repeatedly referred to the "simple
solutions' of bureaucratic problems in his demagogy rhetoric. He
allowed the voter to blame Washington for any complication of govern-

mental matters., Boulding suggested the ima ge was a product of all past
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experience and knowledge. To the electorate Wallace's past represented
a lone ''fighter' who stood for what he believed with no comprorﬁise.
Boorstin theorized that man possess an image which is an ethical ideal
that was not yet attained. In attaining this ideal, man may manipulate
the intervening images and control his environment and perception.
Wallace accomplished the first portion of this image-—building process
by offering the American people a utopian union free of wars, poverty,
and riots where law and order would prevail. Many of the voters
responded favorably to these goals. Wallace failed to control, however,
his intervening images via the use of the proper mass media. As a
result, the ideological or dream image collapsed, and with it the per-
sonal ima ge fell, He was no longer a noble fighter but a menacing rebel‘
who promoted emotional contagion and demagogy policies,

George C. Wallace was the "wrong man' saying the ";vrong thing"

' He failed to understand modern media, and it

in the "wrong way,'
destroyed him when it could have been a political tool, His television
rhetoric represented a "hot'" evangelistic message over a '"cool"
medium. The press also caused a decline in his ideological and per-
sonal images because he fed them "hot" issues too soon, too fast which
eventually tired the public of his campaign. He also chose to ignore the
"New Politics, " and failed to secure experts to advise him of proper
approaches, Of course, he was news, and the media eventually began
covering him, but his image was a negative one. Now he was provoking
disorder instead of mastering it, Nixon himself carefully documented

the change in his own personal image when he employed the '"New

Politics." It physically transferred him to the White House, Even down
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to the last telecast, Wallace preached to the voters; he never seemed
to listen. As a result, he was transported back from the national
public eye to the South with a broken dream, a tarnished image, and a

mangled American Independent Party., He returned as he came--alone,
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